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American Can 
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»\ Are you preparing for a real 
} quality packing year? 


crops are maturing. They are packed as they come in, 
1924 for consumption in later months—summer’s har- 
vest all the year ’round. | 
More and more each year Mrs. Consumer is learning to be 
particular. She wants quality canned foods. 


The job of the Canned Foods Industry—your job and our job 
—is to fill that quality want. 


You pack fruits and vegetables with care to retain their natural 
flavor and nutritive values. Your aim is to appeal to the taste 
and the quality sense of your consumers. | 


We furnish you Canco cans that carry your pack to the con- 
sumer the way you pack it. Also Canco closing machines 
and Canco service. 


Our responsibility—yours and ours—is a big one. 


Let’s both aim to make 1924 
a real quality canned foods year. 
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| 
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CANNED GOODS EXCHANGE 


YEAR 1924-1925 DOUBLE PINEAPPLE GRATER 


OFFICERS (WITH HOPPER REMOVED) 
President, W. H. Killian. 5 = 
Vice-President, C. Burnet Torsch. 
Treasurer, Leander Langrall. 
Secretary, Wm. F. Assau. 
COMMITTEES 
Executive Committee, Benj. Hamburger, J. O. Lang- 


rall, Edward Kerr, C. J. 
Schenkel, W. E. Lamble. 

Arbitration Committee, Wm. F. Assau, F. A. Curry, 
H. Fleming, J. W. Schall 
Chris. Grecht. 

Commerce Committee, D. H. Stevenson, J. Newman 
Numsen, George Clark, How- 
ard E. Jones, G. Stewart Hen- 
derson. 

Legislation Committee, C. Burnet Torsch, Preston 
Webster, Albert T. Myer, W. 
E. Robinson, Geo. T. Phillips, 
Thos. L. North. 

Claims Committee, Hampton’ Steele, F. W. 
Wagner, Norval E. Byrd, Le- 
roy Langrall, Jos. M. Zoller. 

Brokers Committee, Harry Imwold, Elmer Lang- 
rall, Herbert Roberts, M. Ray- 
mond Roberts J. A. Killian, 
Herbert Hampton. 

Agriculture Committee, F. A. Torsch, Wm. Silver, 
H. P. Strasbaugh, Jos. N. 


MADE BY THE 


JOHN R. MITCHELL CO, 


Foot of Washington St. 
BALTIMORE - MD. 


Shriver, S. J. Ady 
3 The large-tooth saws, on the upper spindles, coarse grind 
Hospitality Committee, R. A. Sindall, Robt. Rouse, which passes down to the fine saws on the two lower eae ten 
Herman Gamse, Jas. F. Cole, falls a Machine is well braced 
an e workmanship is of the best; gears are cut from the solid, 
John May, Herbert Randall, and saws are milled from solid blanks which gives a settles ates ~ 
. H. W. Krebs. to two sides of the tooth. Hopper and discharge chutes are lined 
Counsel Committee,, C. John Beeuwkes. with white pine. 


Chemist Committee, Leroy Strasburger. 
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IT’S READY!! 


The greatest compilation of Canning infor- 
mation put out is being distributed this week. 


“A COMPLETE COURSE IN CANNING” 


400 PAGES-—PRICE $10.00 


And we have presuaded the revisor of this 5th edition to come out in 
public and take credit for his splendid work. He is no other than 
DR. A. W. BITTING 
The leading Food Technologist of the world—the greatest student of 

canned foods problems—than whom there is no higher authority. 

He has carefully revised, re-written, added to and improved this text book 
on canning, preserving, pickling, and the manufacture of condiments, sauces, | 
flavoring extracts etc, until we can unhesitatingly offer it as the highest | 
authority obtainable on the subject. | 


Printed in fine, large, easily read type, on snow white paper 
bound in leatherette, it makes a volume you would not willingly 
be without, once you have seen it. 


Every Canner Needs It—— 
Every Man Handling Foods Should Have It—— 
Even The Supply Man And The Broker. 


@F- Order in time for this season. 
Published by 


THE CANNING TRADE, 
Baltimore, Maryland. 
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THE WHEELING 
SANITARY CAN No. 100 MACHINE 


IS THE PERFECT CONTAINER 


WHEELING CORRUGATING CO., CAN DEPARTMENT 


Wheeling West Virginia 
NEW YORK OFFICE CHICAGO OFFICE INDIANAPOLIS OFFICE 
Room 1313-32 Broadway 1966 Conway Building Transportation Building 
DALLAS, TEX., OFFICE COLUMBUS, O., OFFICE 


517 Dallas County State Bank Bidg. Columbia Building 


Can You Afford it? 


The extra cost of filling string beans 
and like stock by hand? Cutapples, ; 
beets, anything of that nature. 


The MONITOR Can Filler does it 
easily, quickly and gives you a_ solid 
fill. 


It will save its cost many times in one 
pack. 


A model for Sanitary or Cap hole cans. 


Send for price and information. 5 


Canadian Plant HUNTLEY MFG. CO. ROBINS & 


HUNTLEY MFG. CO., Ltd. Baltimore, Md. 
Tillsonburg, Ont. P. O. Drawer 25 SILVER CREEK, N. Y. BROWN BOGGS CO.,Ltd. 


Hamilton, Ont. 


CAN FILLER Onn, 
SSS 
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AYARS 1924 EFFICIENT 
HOT WATER EXHAUSTER 


No steam spray to bleach the fruit. j 

( Closed coil with boiler pressure giving 212° heat over cans. 

| 

! eht line----Small floor space. 
Hot water exhaust is necessary. | 
| Takes all size cans without any adjustment. 

Made in four sizes to suit your requirements. | 

| 

| | 

° 

| 


Moderate cost. 
Write for Circular giving cut, full descriptions, sizes etc. 


Give us length of time you want to exhaust and capacity re- 
quired and we will be glad to quote on machine suitable for 
your requirements. 


AYARS MACHINE COMPANY 


Salem, New Jersey 


| | 
| | 
| 
| | 
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THE BIG SPEED LINE 


THE SYRUPER 


No Valves—Mechanically Right. Quick Adjustment of Fill. No Broken Fruit or Slack 
THE FILLER Fill. Automatic Tray Feed. 


For Spinach, Kraut, Tomatoes, String Beans, Pumpkin, Etc. 200 Cases Per Hour. Two 
Gdisk Ca. THE LONG, LOW EXHAUSTER 


THE NON-AGITATING COOKER 


Few Parts, All Mechanism Outside. No Oil Fumes. Clean and Sweet. Aluminum Tank. 
Brass Steam Coil. Bronze Gears and Bushings, Roofs Over Cans—No Dirt Can Enter Cans 


Holding Capacity: 
Standard—10 Shelves, Floor Space 5 x 9 Feet. 


No. 
‘No. 


Practical Canners and Chemists find that Steam 
is the Quickest, Cleanest and most Econom- 
Style G—16 Shelves Floor Space. 6 x 18 Feet. ical, as well as Sanitary Method of 


Holding Capacity: E Cc 
No. 2% usting and 
No. 2 Tall 1910 


ANDERSON FILLING MACHINE CO. WESTER ST. JUNCTION, 


. 
Style—G 16 Shelves, Floor Space 6 x 18 Feet. 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ArTHUR I. JUDGE - - - - Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their “business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


_. THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 47th year. 
TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. 


Sample copy free. 
One Year, - - - - 2 = 


- $3.00 
Canada, - - - - - - - - . $4.00 
Foreign, - - - - - $5.00 


Extra copies, when on hand, 10 cents each. 


ADVERTISING RaTES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md 


Entered at Postoffice Baltimore, Md., as second-class mail 
matter. 
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EDITORIALS 


INCINNATI THE NEXT CONVENTION CITY 
C —A decision has been reached by the Location 
Committee, and Cincinnati has been chosen as 
the place for the next annual Canners’ Convention. 
It is said that this city can take excellent care of the 
Convention, both as to the hotel accommodations and 
exhibition hall facilities. The first annual Convention 
under the auspices of the National Canners Association 
was held in Cincinnati in 1908, and it was a memorable 
Convention, as many will recall. Cincinnati then en- 
tertained the Convention as possibly no other city has 
since done, as a city. The Baltimore Convention in 
1914 may be cited as an exception to this, but the en- 
tertainment was furnished mainly by the Canned 
Goods Exchange and local supply men, etc., though 
Baltimore did a wholesome share of the entertaining. 
There is no reflection intended in this upon any other 
city which has since entertained the Convention, Buf- 
falo, for instance, or any other city, because the Con- 
vention has grown too large for a city to actually play 
host and entertain the gathering. That was not the 
condition in 1908, when Cincinnati, as a city, actually 
took the entire body as its guests on one notable even- 
ing, in particular. 


That Cincinnati will treat the Convention well 
may be written down as certain. The big, new six- 
million dollar Gibson Hotel has replaced the old Gib- 
son House; the Hotel Sinton, where headquarters were 
maintained before, is just around the corner, and 
there are any number of fine hotels within a smail 
radius, ready and willing to care for all who come. 


The exhibition hall is so large and commodious 
that it will not only take care of the big machinery 
display, but can house the canned foods display at 
the same time, so that here all will be under one head. 

Assignment of reservations (rooms) will un- 
undoubtedly be done as it was last year at Buffalo— 
that is, with a committee handling the entire matter 
and bringing to this troublesome question order and 
expedition. 


enthusiasm over the coming Canned Foods Week 

that the committee, composed of all branches 
interested in canned foods, even the chain stores this 
time, are able to announce at this early date that the 
Week will be held in November, 1924, instead of 
March, as has been the custom. The brokers, the job- 
bers, the retailers and the chain stores are all behind 
the move, and it now but remains for the canners, who 
are the chief beneficiaries of the week, to bestir them- 
selves. It is not very complimentary to the canners to 
see them lag, even in the slightest, when their friends 
are willing to put up the money and do most of the 
work to advertise canned foods, and so increase ccn- 
sumption. The canners are not to be asked for any 
money, but they are asked to co-operate whole-heart- 
edly and with vigor, and that they will do so this time 
we are not afraid to promise. Associations and indi- 
viduals intend to get back of this November drive, 
and he will be a lonely canner who has no part in it. 


eo FOODS WEEK—tThere has been such 


One grocer suggests that instead of a week the 
occasion be made a month—Canned Foods Month. We 
are not going to discuss this, except to point out the 
attention it means to this occasion, as an evidence that 
Canned Foods Week is a real thing in the grocer’s life. 
It rests with the canners to keep it so. 


You will also note that the Baltimore Canned 
Goods Exchange is going into this year’s week with 
both feet. The first time they went heartily into the 
movement, had the city decorated, a big parade, etc., 
but in the past two weeks they have taken no interest 
whatever. Baltimore is going to do her share this 
time with a bang. 


The chairmen of the various Canned Foods Week 
Committees will meet in Chicago on June 27th, when 
the whole matter will be more thoroughly threshed 
out and definite plans agreed upon. This shows the 
spirit with which all hands have taken hold of this 
big Canned Foods Week for November, and with ail 
interests working so harmoniously together what is 
to stop this event being the greatest ever? Will the 
canners work with them? Well, you just watch them! 


8 THE 


AND-TO-MOUTH BUYING—The well-known 
brokerage firm of Taylor & Sledd, Inc., Rich- 
mond, Va., have written us on the question of 

our comments last week anent the hand-to-mouth 
style of buying now prevalent. They say: 

“The writer has noted with considerable 
interest your editorial in regard to buying 
futures for the jobbers. You complain about 
their buying in a hand-to-mouth way. It has 
been the writer’s observation, as a broker, 
that the jobbers buy futures quite freely on 
the items that seem to promise a reasonable 
chance for them to make interest on the 
money invested. It would be well for the can- 
ners to bear in mind the fact that when a job- 
ber buys a block of goods to be carried from 
six to eight months before they are sold that 
it is going to cost him interest on his money 
and storage to carry these goods. There has 
got to be some advance in the market to en- 
able him to get a moderate profit out of the 
goods. 

The writer has been told by the jobbers 
any number of times in the last few years 
that if they buy goods and carry them six 
months they generally find that they can go 
out and buy them for the same price, or less, 
than they paid for their futures, which sim- 
ply means that they threw away their inter- 
est and six months’ storage. 

This is not always true. For instance, 
take the Wisconsin peas. We believe if you 
will ask the Wisconsin packers they will tell 
you that their future sales have been good. 

We would like to have your comment 
from this angle.” 

It sometimes happens that canned foods continue 
to sell at, or so near, the future prices that there is 
nothing in it for the wholesaler who loads up on fu- 
tures; but this is not the general rule. In the great 
majority of cases futures prove good buys for the 
wholesaler. It is speculation, of course, but legiti- 
mate speculation, and decidedly more uniform in its 
success than most speculative ventures. Experienced 
jobbers know this; but there is the other side of the 
question, and to which we referred last week: the pro- 
ducers cannot afford to take the surplus of Nature, 
gathered in two months at most, and hold it for the 
twelve months, while the market takes it piecemeal. 
The wheat and grain farmers could not afford to do 
this; why then should the food farmers, without this 
slight help from those who make money, or dg busi- 
ness, on their products? Of necessity there must be 

co-operation here between the producers and the dis- 

tributors, and the best co-operation is the sale of fu- 

tures, at least i in moderation. 

OTTINGS—A Kaffir canner wants to know how to 

J can an ox in his own back yard. If someone could 

devise a means to “can” the “bull” in our own 

front yards or bailiwicks it might help preserve the 
country in these days of political pot boiling. 


The first reports from the Maine election, on Mon- ~ 


day, the 16th, indicated that our own Senator, “Bert” 
M. Fernald, was having a hard time to nose out his 
~ opponent, and so be returned to the U. S. Senate. For- 
tunately this was not true, as he really won easily. If 
the voters cannot see the wisdom of sending a splendid 
business man, like Senator Fernald, back to the Sen- 
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ate, then our case is well-nigh hopeless. What the 
country needs more than anything else, more, even, 
than a powerful President, is more Fernalds in both 
the Senate and in the House of Representatives; in 
other words, more good, sound-sensed business men 
and fewer second-rate politicians. And we hope the 
country is waking up to this and will make the correc- 
tion. We have at least one victory, and we congratu- 
late the voters of Maine. 
ok ok * 

The industry received a distinct shock when it 
learned of the death of J. W. Hill, until just a morth 
or so ago President of the Western Canners Associa- 
tion, and member of the Board of Directors of the Na- 
tional Canners Association at the time of his sudden 
death in Los Angeles on June 12th. 

Mr. Hill was a genial gentleman of force and abil- 
ity and made an excellent presiding officer. He was 
one of the most extensive ca7:ners of corn in Iowa, and 
was aiways awake to the welfare and prosperity of the 
canning industry. His wise counsel and far-seeing 
advice will be sadly missed. 

OVERNMENT PLANS TO TEST PROPOSED 

GRADES FOR CANNERY TOMATOES—We 

are just in receipt of the following notice from 
Mr. Charles W. Hauck, who explained his plan before 
canners’ conventions last fall: 

“Considerable comment was caused last 
fall and winter among manufacturers of can- 
ned tomatoes and tomato products by the an- 
nouncement that the United States Bureau of 
Agricultural Economics had formulated 
standard grades for cannery tomatoes, which 
might be used, if desired, as a basis for buy- 
ing tomatoes from the growers. It was sug- 
gested by the Bureau that if the proposed 
grades were so constructed as to fit into pres- 
ent good commercial buying practice that 
they would place the canner in position to es- 
tablish graduated prices corresponding with 
the quality or grade of the stock delivered. 
Thus the canner could secure his tomatoes at 
a cost commensurate with their value for his 
purposes, and at the same time more har- 
monious and fairer business relations with 
the grower would be promoted. Moreover, 
the grower would be encouraged to produce 
better tomatoes and to handle them more 
carefully in order to secure a higher price for 
a e No. 1 and to avoid a discount for V. S. 

0. 2. 

Some canners have evidenced their in- 
tention to try out this plan in a small way 
during 1924, but the disposition in most quar- 
ters has been to go slow in making any 
changes in the buying methods pursued and 
to await the outcome of further studies of the 
use of these grades before adopting them. 

Consequently, the Bureau is planning to 
undertake this year some comprehensive 
tests of these proposed standards in an effort 
to determine whether or not they are practi- 
cable in their present form, and to ascertain 
what revisions, if any, are necessary to make 
them meet the needs of the owner and the 
grocer. These studies will be made in several 
large factories in New Jersey and Indiana, 
and it is hoped that arrangements can also be 
made to include New York State.” 


: 
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FILLING MACHINE 


for 
Vinegar—Syrups—Fruit Juices— 
Flavoring Extracts—etc. 


The “P” Type Filling Machine, illustrated 
here, has become a very popular filler with 
manufacturers whose output does not war- 
rant our larger automatic machines. 


It is a simple, sturdy little filler that can be 
depended upon to do the work right and 
not give you trouble. Nothing to break or 
get out of order. 


Handles a great variety of bottles. Quick- 
ly cleaned without taking anything apart. 


We make all types and sizes of filling ma- 
chines from this simple, inexpensive filler 
up to fully automatic equipment. 


Write for catalogs. 


The Karl Kiefer Machine Co., 
Cincinnati, O. 
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REDUCE 
COOKING HAZARDS 


A-B Continuous Agitating Cook- 
ers are entirely automatic—time 
of cook governed with absolute 
accuracy—each can rolled even- 
ly and continuously producing 
quick, uniform heat penetration, 
guaranteeing unfailing perfect 
sterilization. 


Output in quality has never been 
surpassed—in quantity exceeds 
all other systems or devices for 
the space occupied, fuel, power 
and labor consumed. 


Write for particulars. 


ANDERSON-BARNGROVER MFG. CO. 


San Jose, Calif. 


—BRANCH OFFICES— 


BALTIMORE, CHICAGO 
S. O. Randall’s Son S. G. Gorsline 
409 Marine Bank Bldg. 844 Rush St. 
SAN FRANCISCO 
A. C. Caldwell 


20-22 Fremont St. 
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Canned Foods Week In November 


All Interests Aroused and A Record Expected—Canners, Wholesale Grocers, on and 


Chain Stores All to Join in Big Event—Definite Announcement Made. 


RESIDENT Clark’s report on Canned Foods Week 
P at the recent meeting of the Board of Directors, 
and the discussion which followed, confirms and 
reflects the favorable attitude of the entire industry to- 
wards this method of popularizing canned foods. 
Canned Foods Week had a modest beginning, and there 
were many doubters, but each year has recorded in- 
creasing success. Despite the handicaps of the 1924 
Week, there is no question but that it eclipsed its prede- 
cessors, 


The Board of Directors acted unanimously to con- 
tinue Canned Foods Week, and favored a convenient 
week in November instead of March. 


President Clark announced that the canners would 
not be called upon to make individual contributions to 
the fund. He did urge their personal support and as- 
sistance to distributors in encouraging them to do in- 
dividual advertising. 


President Clark presented his thought first to the 
American Wholesale Grocers Association at its meet- 
ing in Dallas, Texas, and second at the meeting of the 
National Wholesale Grocers Association held in Chica- 
go. Never before has the distributor organizations 
membership shown such live interest. The chain store 
organization has already been invited to participate and 
its participation will be genuine and sincere. The Ma- 
chinery and Supplies Association and the Brokers Asso- 
ciation will do their full part. 


Distributors and canners have agreed on November 
8 to 15, 1924, inclusive, as the date of the “week.” 

The National Wholesale Grocers Association has 
named as the chairman of its Canned Foods Week Com- 
mittee, Mr. Leslie Lieber, Haas-Lieber Grocery Com- 
pany, of St. Louis, Missouri. The American Wholesale 
Grocers Association has named as its chairman Mr. T. 
G. Perfect, Huntington Grocery Company, Huntington, 
Indiana. The other chairmen will be named within the 
next few days, and the organizations will commence 
their active functioning. There will be no delay in the 
distribution of literature, window decorations, and 


other forms of dealer helps, which will be furnished to 
the distributors. 


Retailer Suggests a Month Instead of a Week. 
The Interstate Grocer, of St. Louis, in the issue of 
June 14th, under black headlines, carried the following: 


The suggestion made by Royal F. Clark, 
president of the National Canners’ Associa- 
tion, for a canned foods week in November at 
the convention of the National Wholesale Gro- 
cers’ Association several weeks ago, is being 
carried into execution. The machinery which 
was successfully operated last March is again 
being oiled and put into shape for another and 
more pretentious effort later this year and it 
already is predicted the campaign will be on a 
more extensive scale. 

_Coming in November gives added oppor- 
tunity since the trade will be supplied with the 


new pack and one of the slogans suggested as 
an advertising attraction to the housewives is 
“Stock up your home with new canned foods.” 
Another slogan that is to be strongly empha- 
sized will be “if it’s in a can it’s fresh.” An 
aggressive effort is to be made in all markets 
to make this a record breaking event, as since 
canned foods were adopted each succeeding 
event has surpassed the previous one. 

It was at first planned to begin an active 
advertising campaign on canned foods to ex- 
tend over a period of three years, the funds to 
be obtained from the canners, wholesale gro- 
cers, can manufacturers, and canning ma- 
chinery and supply concerns. President Clark 
of the Canners Association, stated at the 
wholesalers’ convention in Chicago, however, 
that it was not timely to begin this advertising 
this year and suggested a canned foods week in 
November to take its place. 


Retailer Suggests Month Campaign. 


He told the wholesalers that the canners 
would Iend every co-operation and would in- 
crease the advertising by running a double- 
page spread in colors in the leading national 
weekly. In addition, he said the canners would 
contribute liberally to local campaigns and in 
other ways would give every possible assist- 
ance to putting it over in a big way. He felt 
confident that with the full co-operation of the 
distributive trade—retailers and wholesalers 
—it would mean a tremendous increase in sales 
of canned foods in which all would profit. 

E. S. Berthiaume, who represented the 
National Association of Retail Grocers at the 
wholesalers’ convention, made the suggestion 
that it be a “canned foods month” rather than 
just for one week. His reason for this was 
that it took many retail grocers a week to be- 
come interested and that seven days was too 
short in which to conduct an aggressive sell- 
ing campaign and properly acquaint the public 
with all the variety of canned food items car- 
ried by the grocer. 

He further said he had found this more 
productive and followed that plan last March 
with good success. Being a large retailer in 
Superior, Wis., and employing 38 clerks, his 
suggestion carries considerable force. That 
plan certainly would enable the grocer to reach 
all of his customers as the particular week de- 
cided upon might not be to the best advantage 
to all customers. They may be short of funds 
whereas if extended over a month more could 
be induced to lay in the winter’s supply. 

The Interstate Grocer talked with Leslie 
Lieber, of the Haas-Lieber Grocer Co., of St. 
Louis, who was last year national chairman of 
the Canned Foods Week campaign for the 
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ae COMPOUND APPLYING MACHINE lig 
DOUBLE SPINDLE 


Being adjustable for all sizes from 2 to 6 inches in diameter, this double 
machine supplies sufficient compound for any high speed sanitary can making 
line. Ends are stacked in hopper and are fed, coated and discharged without 
handling. 

Feeding nozzles are self-clearing, and arranged to apply compound only when 
ends are in proper position. The machine has independent supply to each nozzle 
from separate agitated reservoirs, insuring proper distribution of compound, also 
separate control levers for each slide so that one side can be operated independent 


of the other. Direct connected pressure pump and attachments for one size are 
standard equipment. 


We also manufacture a Disc Dryer to be operated with Coating Machine, which 
has sufficient capacity to dry compound for all sizes. 


McDONALD MACHINE CO. 


dle Mfrs. of Automatic Presses, Can Making Machinery, Dies, etc. qh 
7600 South Racine Avenue | Chicago, I]knois. A 
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CANNED FOOD BROKERS 


Houston Texas. 


Wire us your offerings. 


First Quality 
tomato picking 
baskets car 


Beatty-Archer Company, Inc. 


loads or less. 
50 Years ot Service to Canners. Quick Shipment. 
A.K. Robins & Co. 
Thos. J. Meehan & Co. arent 


4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


ll Canners’ Accounts Solicited for Tip-Top Buyers. fl 


Baltimore, Md. 


53 BUSHEL 


C.8-UNIT $210 c-4-UNIT $115 


Most Efficient, Simple and Economical machine for sealing Corrugated and Solid 
Fibre Shipping Containers. Accomodates a wide range af sizes. Descriptive 
matter on request. 


McSTAY MACHINE CO., Manufacturers 
510 Consolidated Building, Los Angeles 


Model C, 8-Unit 
Capacity 300 per hour 
with one‘operator 
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wholesale grocers, regarding Berthiaume’s 
suggestion. He said he had not been notified 
that he would again be appointed this year, he 
would take occasion to bring to the attention 
of those interested the thought of a campaign 
longer than a week. He was in agreement 
with the thought that one week was a little too 
short a time for a strenuous campaign and 
that a longer period would be advisable. 


Arthur P. Williams, who was active in 
promoting the advertising campaign, and is 
Foods Week, is already taking preliminary 
chairman of the New York section for Canned 
steps to acquaint the trade with the coming 
event. In a statement issued to the retailers 
of that territory he points out that the cam- 
paign will be backed by the advertising cards 
and banners and urges retail grocers’ asso- 
ciations to appoint a committee to make the 
necessary preparations. 

* * 


Canned Foods Week has taken hold of Baltimore, 
and she means to go right to the front. President 
Killian has just made this announcement: 

Canned Foods Week Committee, November, 1924 
—Pursuant to a resolution of the Exchange to consti- 
tute a large committee to insure for Baltimore a suc- 
cessful Canned Foods Week in November, I have ap- 
pointed the following: 


Canners—D. H. Stevenson, chairman, Torsch-Sum- 
mers Co.; Hampton Steele, D. E. Foote & Co.; E. A. 
Kerr, Gibbs Co.; J. A. Killian, W. H. Killian Co.; Frank 
Curry, J. Langrall & Bro.; Eugene Thomas, H. J. Mc- 
Grath Co.; J. Neuman Numsen, Wm. Numsen Co.; J. 
O. Langrall, Roberts Bros. Co.; C. F. Butterfield, Web- 
ster-Butterfield Co; F. W. Wagner, Martin Wagner Co. 

Brokers—J. Cecil Smith, Hanna & Smith; How- 
ard E. Jones, Howard E. Jones & Co.; H. H. Mahool, 
H. H. Mahool Co.; Thomas L. North, Thomas J. Mee- 
han & Co.; Joseph M. Zoller, Jos. M. Zoller & Co. 

Supply—H. W. Krebs, American Can Co.; James 
F. Cole, Atlantic Can Co.; Robert Rouse, Continental 
Can Co.; Carl Cooling, Metal Package Corp.; Frank 
O’Brien, Southern Can Co.; N. D. Dryer, Jr., H. D. 
Dryer & Co.; F. Watson, Consolidated Paper Co.; Her- 
man Gamse, H. Gamse & Bro.; R. A. Sindall, A. K. 
Robins Co.; Arthur I. Judge, The Canning Trade. 

A big committee for a “big job.” 


On former occasions the large cities have excelled 
Baltimore in putting over a “Canned Foods Week” 
that counted in results, but we intend to get “ours” 
this time. 


Get together. Subdivide the committee into units 
with a definite responsibility, and if the addition of 
further members or the extension of the effort to other 
committees in the state seem advisable—ACT. 

W. H. KILLIAN, President. 


VIRGINIA CALLS THE TRI-STATES 


J. W. Gillaspie Wants to Know How They Make Their 
Prices—Where Is a Profit: to Come From— 
He Asks Enlightenment. 
Bedford, Va., June 17, 1924. 
Mr. A. I. Judge, 
Dear Sir: I have wondered many times during 
thee last six to nine months what in the creation was 
the matter with the Tri-State tomato packers, watching 
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and noticing their quotations on both spot and future 
tomatoes, as I have in the last several months, I find 
myself in a position unable to solve the mystery (if I 
should call it that, and I don’t know what else to name 
it), which caused the packers in the Tri-States, not only 
to quote, but to sell tomatoes at the prices they have 
been selling at for the last several months. 

The writer well remembers a few years ago, when 
the packers, not only in Virginia, but in Tennessee, 
looked upon the packers in the Tri-States with envy, 
because we considered they got better prices for their 
product than we did for ours, and in many instances 
the quality was better, as we had so many small packers 
in Virginia that did not look upon the quality of the 
pack as they should have. And we would point them 
many times to the Tri-State packers. But this situa- 
tion exists no longer. 

The Tri-State packers in the last several months 
have been selling goods at such a price that it cannot 
show the packer any profit. For the last four months 
they have been persistently and consistently quoting 
and selling future tomatoes No. 2’s at 82\4c and 85c, 
and No. 3’s at $1.2214 and $1.25 per doz. If they are 
paying, as we understand they are, from $13.00-$15.00 
per ton for tomatoes, the writer is unable to figure out 


how these packers can make any money at the above 
figures. 


Virginia, which we all know sells tomatoes too low, 
with practically no profit, started quoting future toma- 
toes about four months ago at 90c per doz., for No. 2s 
and $1.30 per doz., for No. 3s. These quotations were 
in vain, as far as getting any business was concerned, 
as the Tri-States opened up with a 214c per doz., lower 
price. Virginia met these prices, but it was only a few 
weeks until the Tri-States went 214c¢ per doz., better on 
prices, and then it was only a few weeks until the mar- 
ket was too “dead to skin.” If the packers of the Tri- 
States, Virginia or any other state which had been of- 
fering these tomatoes at such a ridiculously low price, 
had stood firm for 90c per doz., they would have much 


more easily gotten this price than they would to have 
broken the 85c price. 


I would be glad if some of the packers of the Tri- 
States who know their business, and know how to figure 
cost and know how to make money, would send me a 
cost sheet showing how they can pack tomatoes the 
coming season, 1924, No. 2s at 85c and No. 3s at $1.25 
and make money. I would appreciate this very much. 
If they want it published I will have it published and if 
they want it kept a secret I will do so. 


Crop conditions through Virginia for a tomato pack 
at, this time are not favorable at all. There was an 
effort made earlier in the year to plant a large acreage 
in Virginia and larger than what has been planted for 
the last two seasons. On account of the continuous wet 
and cold weather, the acreage will not be anything like 
as large as was expected at onetime. About two-thirds 
of the acreage is set in the fields, but has practically 
made no progress in growing, the land is weedy, grassy 
and wet and cannot be cultivated. 

In the State of Tennessee, where the writer is in- 
terested in the operation of several plants, I believe the 
prospect for a crop, at this time, is better than it is 
here in Virginia—the season I consider has been a little 
more favorable. While it is early yet to predict or tell 
just what the pack will be, indications are not good for 
a normal pack at this time. 


J. W. GILLASPIE. 
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Service Counts 


The ability to obtain deliveries in times of stress is one of 


the determining factors in selecting one’s Source of Supply 
for Sanitary Cans. 


Quick and Efficient Service in connection with Double Seam- 
ing Equipment is also of the utmost importance. 


Our constantly increasing Clientele is convincing evidence 


that we excel in both of these phases of Can Manufactur- 
ing. 


Southern Can Company 


Baltimore, Maryland 


NEW YORK OFFICE: 17 Battery Place. 
Manufacturer of newly developed ‘‘SOCOCAN’’ especially adapted for Coffee, Peanut Butter, Lard Substitutes, etc. 
Write for samples and detailed information 


SPENDING WISELY 


Spending money wisely has as much to do with success as any other factor in business. 


Wise spending is investing your money not with the thought of first costs only, but 
rather of ultimate results. 


The thousands of canners who are investing in the ‘‘cleaning service’ which always fol- 


lows the use of | 
Sanitary 


Cleaner and Cleanser 


are getting these ultimate results in dependable sanitation and practical 
Indian in circle insurance against preventable losses from swells and spoilages. 


These factors show upin the profits of the year and carry the conviction 


that your order to your supply house for this cleaner is an investment 
well worth repeating. 


It cleans clean. 


in every package 


The J. B. Ford Co. Sole Mnfrs. Wyandotte, Michigan 


June 28, 1924. 


A Digest of Changes Between The 1921 
and 1924 Tax Laws | 


By H. Archibald Harris 
Certified Public Accountant 


( Continued From Last Week ) 


If a taxpayer (other than a corporation) has, in the second 
year, sustained a capital net loss, the deduction for a net loss 
sustained in the prior year shall be used in computing the ordi- 
nary net income of the second year. If the deduction is in excess 
of the ordinary net income, such excess shall be allowed as a 
deduction for the third year.—Section 206 (c) (1). 

If a capital net loss is sustained, the taxes shall be com- 
puted as follows: 

’ The tax should be computed on the ordinary net income at 
regular rates. From this shall be subtracted 12%% of the 
capital net loss.—Section 208 (c). 

Rates of Tax—Normal Tax 

Rates for American citizens: 

2% on first $4,000 above exemptions and credits. . 

4% on next $4,000 

6% on rest of income 

Rate for non-resident aliens: 

6% on all taxable net income in excess of $1,000.. 8% 

Rates for non-resident aliens residing in Canada or Mexico: 

2% on (salaries, wages, etc.) first $4,000 in excess of $1,000 
plus any credits for dependents. 

<4 on next $4,000 salaries, wages, etc. (not all kinds of in- 
come. 

6% on all salaries and wages in excess of $8,000, above 
$1,000, plus credit for dependents. 

6% on all other income in excess of personal exemptions 
($1,000 plus credits for dependents).—Section 210. 

Surtax 

Surtax begins at $10,000 net income. 1921 began at $6,000. 

From $10,000 to $14,000 rate is 1%. 

1% is added for each $2,000 until $500,000 is reached. 

All net income over $500,000 is subject to 40%.—Section 
211 (a). 

Returns 

Married persons living with husband or wife must file a 
return if the net income is $2,500. (1921 law $2,000.)—Section 
223 (a) (2). 

Joint return provision same as 1921 Act, except net income 
raised from $2,000 to $2,500.—Section 223 (b). 

Returns for period less than twelve months: : 

Commissioner is empowered to make regulations prescribing 
method of computing tax on such returns where during the frac- 
tional part of a year covered by a return the taxpayer has had 
a capital net gain, sustained a capital net loss or has received 
earned income. 

In cases of fractional returns not due to changes of account- 
ing period the personal exemptions and credits for dependents 
are prorated.—Section 226 (e). 

Tax Paid at Source (Withholding) 

Rate of withholding on salaries, wages and other fixed and 
determinable annual gains of a non-resident aliey—6% instead 
of 8% as under 1921 Act. a 

Withholding returns due March 15th.—Section221. 


CORPORATIONS 


Capital Gains or Losses 

Corporations allowed all capital losses. 
China Trade Act 

Entirely new. Special credits for corporations organized 
under the China Trade Act, 1922.—Section 263. 

Consolidated Corporations 

Affiliation established if one corporation owns at least 95% 
of the voting stock of the other or others, or if at least 95% of 
the voting stock (instead of “substantially all”) of two or more 
corporations is owned (instead of owned or controlled) by the 
same interest.—Section 240 (c). 

The Commissioner shall if necessary in order to correctly 
establish income of two or more related trades or business owned 
or controlled by the same interests consolidate the accounts of 
such trades or business, such consolidation to be made at the 
request of the taxpayer as well as at the demand of the Com- 


1921 Act 


ua” which was the only way in the 1921 Act.—Section 
Deductions 

Dividends not allowed as a deduction include those paid by 
a corporation organized under the China Trade Act of 1922.— 
Section 234 (a) (6). 
of Surtaxes 

en a corporation holds earnings to prevent payment of 
by its additional tax of 50% of the 
ation’s net income shall be added instead 1 i 

1921.—Section 220. 

Net income means taxable net income plus any dividends 
received and plus any interest on obligations of the United 
States which would be taxable in the hands of an individual 
instead of taxable net income as in 1921. 

1924 Act does not allow the shareholders to elect to be taxed 

The fact that a corporation is a mere investment company 
_ The fact that a porporation is a mere investment company 
is prima facie evidence of a purpose to escape taxation. 


Exempt Corporations 


_ __A local association of employees, the membership of which 
is limited to the employees of a designated person in a particular 
municipality and the net earnings of which are devoted to char- 
ee or recreational purposes is exempt.—Section 

Benevolent life insurance associations of a purely local char- 
acter and mutual casualty insurance companies are exempt. 
Most corporations are not required to be of “purely local char- 
acter” as was the case under the 1921 Act. To be exempt such 
corporations must derive 85% of their income from amounts 
collected from members for the sole purpose of meeting expenses, 
instead of deriving their sole income from such sources as under 
1921 Act.—Section 231 (10). 

Gain or Loss—Basis for Determining 

If property (other than stock or securities of a company a 
party to a reorganization) was acquired after 12/31/17 by a 
corporation in connection with a reorganization and immediately 
after the transfer an interest of 80% or more in such property 
remained in the same persons or any of them, the basis shall be 
the same as if the transferor had sold the property adjusted by 
any gain or loss recognized at the time of the transfer—Section 
204 (a) (7). 

In case of sale of property (other than stock or securities 
of a corporation a party to a reorganization) acquired after 
12/31/23 by a corporation by the issuance of its stock where 
after the transfer the control of the corporation was in the 
persons who transferred the property to it, the basis is same as 
if transferor had sold the property, adjustment being made for 
any gain or loss recognized when transfer was made.—Section 
204 (a) (8). 

Gain or Loss—Recognition of 

No gain, no loss when corporation in a reorganization ex- 
changes properly solely for stock or securities in another cor- 
ayo which is party to the reorganization—Section 203 

If the corporation referred to above receives, in addition, 
other property or money the transaction is not entirely tax- 
exempt unless the recipient corporation distributes such money 
or other property in pursuance of the plan of reorganization. If 
this is done, no gain and no loss. 

If, however, the recipient corporation does not distribute 
it in pursuance of the plan of reorganization, the gain, if any, 
shall be recognized and shall be accounted for by the recipient 
corporation, but not in excess of the sum of money and the value 
of such other property which is not distributed.—Section 203 (e). 

Reorganization same as 1921, except that the 1924 act 
makes the term include a transfer by a corporation if immedi- 
ately after the transfer the transferor or its stockholders or 
both are in control of the corporation to which the assets are 
transferred.—Section 203 (h). 

“Party to a reorganization” is defined as including a cor- 
poration resulting from a reorganization and as including both 
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MAX AMS Closing Machines 


Made by the Pioneer Builders of Sanitary Can Making Machinery 
and used All Over the World. 


AMS built the First Closing 
machine and still builds the 
Best. 


There is an AMS Closing 
Machine for every can closing 
need. 


| 


The Max Ams Machine Co. 
101 Park Avenue 
New York 


BRANCHES: Chicago and London, England. 
AMS No. 128 Closing Machine 


1924 Model, Patented 


Corn, Pea Tomato Canning Machinery 


“Buy from the house of Service’’ 


CORN COOKER FILLERS No. 7 CORN SILKER STEAM RETORTS 


Write for New Catalogue. 
A. K. Robins & Co., Inc., Baltimore, Maryland. 


ROBERT A. SINDALL, Fresident-Treasurer HARRY R. STANSBURY, Vice-President 
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corporation in case of an acquisition by one corporation of at 
least a majority of the voting stock and at least a majority of 


the total nlumber of shares of all other classes of stock in an- . 


other corporation.—Section 203 (b) (2). 
Losses—Net 

In case of corporations, computation of net losses shall not 
include dividends allowed as deduction for the tax year.—Sec- 
tion 206 (a) (4). 
Personal Service Corporations 

Personal Service Corporations are not now recognized. 
(Was Section 200 (5) of 1921 Act.) 
Refunds, Administration 

Any income taxes paid by farmer’s mutual or other mutual, 
hail, cyclone or fire insurance companies (if otherwise exempt 
even though they are not of a purely local character) not out- 
lawed shall be refunded.—Section 1013 (b). 
Rates 

Corporation income tax rate 12%4%—same as 1921. 


WHAT THE BROKERS SAY 


Indianapolis, Ind., June 11, 1924. 

Tomatoes and Pulp—We are withdrawing entirely on toma- 
toes and pulp on account of the seriousness of the situation due 
to continuous heavy rains, which has precluded planting. 

On account of the freeze, canners were compelled to import 
their plats. Possibly 50 per cent of these have been lost on 
account of continuous rains. Many fields are wholly inundated, 
and creeks and rivers are overflowing their banks, and further 
rain is threatening. A curtailment of acreage is assured. Will 
quote only on application. . 

Sweet Corn—Old packers of corn state this is the worst 
season they have experienced in thirty years. Only a small 
part of the acreage has as yet been planted in Indiana. Iowa 
planted the major portion of her acreage the first three weeks 
in May, and it is just beginning to show, and there is but 75 
per cent stand. Some localities in that State are going to re- 
quire replanting. The condition in Nebraska is somewhat worse; 
that is, their corn is not up yet, and more replanting will prob- 
ably be necessary than in Iowa. 

Grimes Canning Co. has but 55 per cent stand. The normal 
corn pack for Iowa and Nebraska for the past ten years has 
been approximately 2,500,000 cases per year. The canners in 
those States have about 75 per cent of that amount booked as 
futures. 

Ohio packers have had the same conditions as Indiana—only 
four days of sunshine in the month of May, 27 days of cold, rainy 
weather, unfavorable to germination, and rendering it impossible 
to plant any quantity. 

There is not to exceed 40 per cent of the acreage planted 
in Ohio, while there should be at least 90 per cent planted. It 
continues to rain, which makes the situation, indeed, very seri- 
ous. We can quote but very limited quantity of future corn 
from Indiana. 


1924 Pack Corn 

No. 2 Standard, per dozen 
No. 2 Extra Standard, per dozen 
No. 2 Extra Standard Country Gentleman, per dozen 
No. 2 Fancy Country Gentleman, per dozen 

F. O. B. Indiana factories. 
No. 2 Standard, Narrow Grain, per dozen 90 
No. 2 Extra Standard, Narrow Grain, Extra Sweet, per doz. 1.05 
No. 2 Fancy, Narrow Grain, per dozen 1.15 
No. 2 Country Gentleman, per dozen 

F. O. B. Ohio factory. 


CONTINENTAL BROKERAGE CO. 


Wilwaukee, Wis., June 14, 1924. 

Canners report that the weather this week has been ideal 
and that crops are coming along as well as can be expected, in 
view of the conditions earlier in the season. Several Northern 
Wisconsin canners reported that they had at last completed their 
planting schedules, while a few Southern Wisconsin canners have 
et us that they will start packing the latter part of this 
month. 


_ As the packing season approaches interest in future offer- 
ings increases. Our list this week is attractive and should in- 
terest the most conservative buyer. 


FRANK A. INBUSCH CO. 
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Wausau, Wis., June 14, 1924. 

Wisconsin weather has been running true to form during 
the past week. It rains nights and Sundays, so as not to inter- 
fere with farming operations, and the temperature has been 
seasonable during the last few days. The writer has just re- 
turned from a few days’ trip out among the canners. All but 
a a have completed their seeding, and they will finish up next 
week. 

The growing crop looks fine, although very late, of course. 
One canner visited had blossoms on his fields on May 28 a year 
ago. He will have none before June 20th this year. That is 
the story. The crop is just about three weeks late. It is all a 
question of weather from now on. Most anything can happen. 
But whatever does happen, Wisconsin will be among those pres- 
ent—you can bet on that. 

Milk has been selling heavily for the last week or ten days. 
We look for a much stronger market in the near future. 

GROCERS SUPPLY CoO. 


Columbus, Ohio, June 11, 1924. 

Corn—At last spot corn is again in good standing with the 
jobber and consumer. It is out of the “cent” and into the 
“dollar” class, and from all indications is going considerably 
higher before new pack corn makes its appearance. The writer 
predicts that new pack standard corn will be in the dollar class 
within three months. Last week we could have placed many 
thousands of cases of future standard sweetened corn with 
packers at 90 cents. They would have been glad to have them 
on their books. Today, after the continued storms of the past 
week, which have most seriously damaged canners’ prospects, 
the majority of the packers are congratulating themselves that 
they do not have large contracts in hand. Many hundreds of 
acres of sweet corn must be replanted and will have serious 
weather conditions at the critical growing period to contend 
with, besides the ever-present prospect of an early frost which 
invariably catches late corn. Thousands of acres over the sweet- 
corn-growing sections of the country and under contract will be 
“passed up” by the grower, and the ground used for other pur- 
poses because of this condition. Seed corn for replanting is 
almost impossible to obtain and is in big demand. In no section 
of the country east of the Mississippi River is the soil in proper 
condition to receive and germinate seed corn. Many packers 
report conditions similar to those existing in this State, which 
are that ground is so wet and, with continued showers in sight, 
that it will not be sufficiently dry for at least a week to ten days 
to continue planting. Should we have many hot days during 
July and August when the corn shoots are very tender, conditions 
will become very discouraging. We have cleaned up a 15,000,000 
case pack of corn of 1923 and a carryover of 2,000 000 cases from 
the year before. Canners will not have a ghost of a chance to 
produce anywhere near this quantity in 1924, let alone produc- 
ing a surplus to protect the increased demand which we will 
experience, because corn is surely coming back into the position 
that it formerly occupied. 

Tomatoes—The same weather conditions described on corn 
apply to tomatoes. Conditions, however, are somewhat different, 
as, if the tomato plant gets through the early stages, it can 
withstand hot weather for a greater length of time than corn. 
The early settings of plants were “not partially,” but completely 
killed by the severe frosts the latter part of May. Since then it 
has rained almost daily and the ground too wet to start the 
replanting. A number of reports reach us today that where 
plants were reset the heavy cloudbursts experienced through this 
section and Indiana the past few days have beat down the plants 
so that many of them will be entirely lost. This condition. as 
well as with corn, means a heavy added expense to the final cost 
of production. Number two tins tomatoes of all grades are 
practically cleaned up, and offerings are very limited. We be- 
lieve that No. 8s will become active and be in demand by the 
first of July. All over the heavy tomato-growing districts these 
conditions have prevailed, and there will be no early supplies 
of new crop fresh tomatoes for the markets until much later 
than usual. As canned tomatoes, like corn, are a year-round 
article of food, with the shortage of early fresh stock the con- 
sumption of the canned article will be continued and a cleaned-up 
market in both 2s and 8s is predicted by the end of the season. 

Let us repeat here just a few of the letter and telegraphic 
communications that have reached us within the past 48 hours: 

“Indiana—We had two cloudbursts here, yesterday and this 
morning. The river is out of its banks, has destroyed 200 acres 
of our Golden Bantam corn, which must be replanted if not too 
late when the water recedes and the soil is in condition. Our 
peas are standing in great pools of water, rapidly turning the 
vines yellow. Our first corn was planted June 7th, and it will 
be a week or more before we can resume. It is by far the most 
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THE CANNING TRADE, 


PICKUP 


For Use In KNAPP Or BURT Labeling Machines. 


 DEWALCO PRODUCTS 
Dewey & Almy Chemical Co., Cambridge, Mass. 


SEEDS 


When you think of Seeds, think of Landreth, either for spot or for 


future. 


140th year. If we had not given good seeds, good attention to 
business, and fair prices, we would not have existed so long. Write 
us for prices on any variety, in any quantity, at any time. 


Established 1784 BRISTOL, PA. 


We are the oldest Seed House in America, this being our 


D. LANDRETH SEED COMPANY 
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discouraging condition ever experienced by canners in this sec- 
tion of the country. Please give us information concerning con- 
ditions in Ohio and elsewhere.” %y 

“Virginia—Packers write us that they are withdrawing their 
offerings on tomatoes and string beans because of the lateness 
in getting these items under way and the continued unseason- 
able weather conditions. The tremendous amount of moisture 
has developed an unusual army of worms, which are already 
creating havoc with the young tomato plants, and later will 
attack the corn shoots, and if corn comes late, it invariably suf- 
fers big damage from worms.” 

“T]linois—Corn canners are very much upset because all of 
their corn is coming together and will bunch, and a number of 
packers have had to plow up and replant from one-third to one- 
half of their earlier plantings.” 

The State of Iowa has had a very dry season so far and 
much replanting has had to be done. 

In New York State the conditions are very serious as re- 
gards peas—excessive rains and cold weather have prevailed. 

From a very conservative operator in Wisconsin we have 
the following: 

“Our greatest fear is that peas will all bunch, making it 
impossible to handle them properly. Seeding was delayed beyond 
the usual time, and the ground was not as well prepared as it 
would have been had we had favorable weather. Summing it all 
up, it looks very much like a conspiracy on the part of nature 
to prevent the canners from overproduction this year. 


F. L. DUTTON CO. 


Aberdeen, Md., June 18, 1924. 

Tomatoes—Spot No. 2 tomatoes are virtually cleaned up. 
We have one car left at $1.20 per doezn if unsold. Can still get 
1s at 60c and 3s at $1.35, packers’ labels. We have one straight 
lot of 5,000 cases 38s, first-class quality, available for buyers’ 
labels, at $1.40 per dozen. The No. 10 size, which has been 
somewhat neglected, is now receiving attention. We can get 
one car at $4.25 per dozen, Baltimore rate, and one car at $5.00 
per dozen, ex-warehouse Chicago, IIl. 

The future situation is firmer, although we are now having 
some “long over-due” seasonable weather. A great many pack- 
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ers are well sold up on futures and are temporarily out of the 
market. While there is no pressure to sell future tomatoes, the 
range of the market is about as follows: 1s, 55¢ to 57'%c; 2s, 
85c to 90c; 3s, $1.25 to $1.30, 10s, $3.90 to $4.00, f. o. b. respec- 
tive shipping points, for shipment when packed. 


Corn—The backward spring has created quite a little inter- 
est in the spot corn market. A number of lots were cleaned up 
this week. We have left about 1,500 cases fair standard crushed 
sugar corn at 90c per dozen, if unsold. We also have about a 
car of whole-grain shoepeg corn at $1.25 per dozen, and about 
180 cases fancy shoepeg corn at $1.50 per dozen, f. o. b. county. 


Most packers are out of the market on future corn, but it is 
still possible to place orders for limited quantities at $1.15 for 
standard shoepeg, $1.25 for extra standard shoepeg, $1.35 for 
fancy shoepeg, and 90c to 95c for standard crushed sugar corn. 


C. W. BAKER & SONS. 


A KAFFIR OF AFRICA TO CAN 


HE following letter was received by the well- 
known can making machinery firm of Brooklyn— 
E. W. Bliss Co., and by them sent us. It illus- 
trates how widespread has become the urge to enter the 
canning field, and some other things. Some of our sup- 
ply men should answer him in detail. 
Como, Thika, Kenya Colony, 
(British East Africa), 
March 23, 1924. 
The Manager E. W. Bliss Company, 
Brooklyn, N. Y. 


Dear Sir: 


Your American consul jin Nairobi suggest- 
ed that I should write to you on the subject of 
canning. 


our 


packing trade. 


NEW YORK CITY. 


Labeling Cruets— 


qT his new style container for syrup and 
vinegar can be successfully labeled on 


NEW ERMOLD LABELER. 


Acknowledged the standard labeler of the 


Edward Ermold Company 


The Largest Manutacturers of QUALITY Labeling Machines 


Hudson, Gansevoort and Thirteenth Streets 
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Bliss High Speed Automatic Body Makers a) 


Over 575 in Service 


If You Do Not Know Why 
Ask Us 


_ Builders of the Complete Line of 
High Speed Automatic Sanitary Can Machinery 


Bliss for Machinery 


E. W. BLISS CO. worxs BROOKLYN, N. Y., U.S. A. 


SALES DETROIT CLEVELAND CHICAGO PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat’! Bank Bldg. 


American Factorie: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 


CANNERS! 


At this season many important things demand your attention. One of the most 


important is the necessity of increasing your fire insurance to protect your rapidly 
increasing values. 


The latest improved form of policy issued by 


CANNERS EXCHANGE SUBSCRIBERS 


at 
WARNER INTER-INSURANCE BUREAU 


enables you to do away entirely with the daily checking of your values against your 
fire insurance, and yet it assures you 100% protection at all times. 

From the beginning to the end of the season your fire insurance may be taken care 
of easily, smoothly, and satisfactorily, with less effort on your part. 

You will also share in the usua) saving in proportion to the amount of insurance you 


carry. The saving for 1923 amounted to $493,252.78 


For complete information write 
LANSING B. WARNER, INCORPORATED 


155 E. Superior Street, 
Chicago, Illinois. 


“ 
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Now 1 like writing to American firms, be- 
cause they always answer questions, no matter 
how foolish, and they don’t make you feel a 
worm if you do not, in the end, buy something. 
I expect they think to themselves “Next time 
perhaps, this man will buy, and we won t 
frighten him off from trying somewhere else. 

You see, in this new country, where the 
white people altogether are only ten thousand, 
we have not got the local markets which are 
so useful to start people on industries which 
later may become export industries. 

What we really want to know is, “What 
can we produce that is worth canning?” : 

Can you give us a start in the right di- 
rection? 

We can grow good second class beef in 
quantities, and a fair amount of grade stock, 
but everybody says the first sort won’t pay to 
can because it is not good enough, and the 
second wont pay because it is too expensive. 

Can you tell me how to cana bullock in my 
back yard, or is that outside and beyond the 
range of your line of goods? 

If I could do that I might be able to start 
a local industry. 

I can grow excellent pines (smooth cay- 
enne and Queen), but a couple of hundred 
pines floods the small local market. But if I 
could can four or five thousand in the year, to 
start with, I might be able to work up enough 
local industry to pay me for planting the pines. 
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And gradually, I could extend to a larger plant, 


and an export business. 

Some time ago I planted a quantity of 
peanuts, and had about a couple of tons on 
hand, with no sale for them. SolI wrote to U. 
S. A. for a peanut butter machine, to try to 


make peanut butter for the local market. The 


man I wrote to had quite a lot of trouble to 


_ get a small enough machine, and at last he 


dug out one costing about two or three pounds, 
the sort you used to use in grandfather’s days. 

Well, that gave me a start, and I shelled 
lots of peanuts, and we roasted them beauti- 
fully, and ground up quite a quantity of nice 
peanut butter and then nobody wanted the 
stuff, not even when it was given away to them 


by their grocers. It was quite as good as the 


Heinz stuff in glass jars, and I was offering it 
at a quarter the price. SoI fed the rest of my 
peanuts to my pigs, and concluded that I had 
bought my experience of nut butter machinery 
pretty cheaply. 

I am a coffee planter really (sat one time 
on the staff of “East African Standard”), but 
but all coffee planters would be glad of side 
lines to keep their labor employed in the slack 
times, or to make a little extra money to pay 
their labor bills. 

And there are many farmers up-country 
who don’t know what to do with their cattle. 
There are about three million head in the coun- 
try, mostly small “zebu” native stock. 


SLAYSMAN DUPLEX TRIMMER—SLITTER 


SLAYSMAN & COMPANY 


801 E. Pratt St., 


Trims the sheet absolutely true, 
and drops it onto the feed bed 
of the Slitter where it is cut into 
the desired sizes——2’s 3’s 10’s 
cic. 


THE TWO OPERATIONS 
—TRIMMING and SLIT- 
TING-—IN ONE. 


Speed 60 to 90 sheets per min- 
ute, depending upon the operat- 
or. Saves labor, handling, time, 
and floor space. 


Built on rigid base to stand strain. 
Guaranteed. 


BALTIMORE, MD. 
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Our Labels 
n° Designs are the Highes est Standard 
of Arcigtie terit for Commercial Value. 
Ask for our Superior Line for your -— Grade. 


| Stecher Lithographic ©. 
4 Rochester, NY. 


> 


HAMACHEK IDEAL VINERS 


Hamachek Ideal Viners during the past seven 
seasons have demonstrated their superiority 
under all conditions. Their use insures more 
thorough hulling, on any condition or variety of 


peas or beans, than is possible with the use of 
any other viner. 


Frank Hamachek Kewaunee, Wisconsin 


Manufacturer of Viners, Viner Feeders and Chain Adjusters. Machinery Manufacturer Since 1880 
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And there are a few farmers who don’t 
know what to do with their farms, or what to 
grow on them for profit, being far from the 
railway. 


And now I’ve got so far, I expect you will 
be thinking that my talk is shear waste of 
time for you to listen to, or to read. 


But still, if you have some literature on 
such a subject as “Canning for the small pro- 
prietor.” “How shall I begin tocan?” “Doesa 
small canning outfit pay?” “Why I started 
canning, and what it led to.” You might send 
it along with your best wishes. 


Why don’t some of you Americans come 
over here to look us up? Lots of big game, 
and also lots of opportunities for investing 
money on the lines of your fine Western States. 
And we have no cash for development. You 
have it all in the States. . 


One good thing you have over here, and 
that is a very useful consulate, always helpful 
and obliging. 

Now I think I have taken up enough of 
your time, so I will conclude my letter of in- 
quiry. 

Yours faithfully, 


SEYMOUR H. C. HAWTREY. 


June 23, 1924. 


ANNUAL MEETING OF NATIONAL KRAUT PACK- 
ERS’ ASSOCIATION 


Nichols Inn, Clyde, Ohio, June 12, 1924. 


President W. W. Wilder called the meeting to order 
at 10.45 A. M, 


The minutes of the last meeting were read and ap- 
proved. 


The application of C. M. Bogle Company, of Seattle, 
Washington, was presented and, upon motion, was ac- 
cepted. 


The President, in his address, said that sixteen 
years ago there was a meeting of the kraut packers held 
at the same hotel, at which time they founded the Na- 
tional Kraut Packers’ Association. He further recalled 
that Mr. John McCaskey, of Pittsburgh, now deceased, 
was the prime mover in bringing it about. This was 
corroborated by some of the old members who were 
present. Also that the Association had grown from a 
few members up to quite a substantial membership, 
and he was glad to see so many present at this meeting. 


The President appointed a nominating committee 
consisting of W. H. Knox, of the Wilson Packing Com- 
pany, and E. Naylor, of the Castle Company. The Pres- 
ident described the new Seed Company in detail and 
hoped that all members would subscribe for the stock 
at an early date in order to assist in the great work of 
producing disease-resistant cabbage seed. 


year.’? 


Peas are bunched and come with 
a rush, how man Ly will you lose ? 


There’s still time to get another Blancher to 
you, or another complete line of pea mach- 
inery, to enable you to get your whole crop 
into the cans even if it comes in bunches. 


If your crop is bunched the probable Joss 
through being unprepared will more than equal 
the entire cost of the new line. 


Wire Us Your Order Today. 


SPRAGUE-SELLS CORP. 
500 N. Dearborn St. Chicago, Ill. 


‘“We have had some seasons when we did not finish our 
planting in May, but the delayed planting was always the ‘ 

late varieties; but in the present instance there are still some Clipped From 
of the Alaska peas to be planted, and unless the growing May 24th issue 
and canning season is cool and baekward, there is bound to be 
much bunching and consequent congestion in Wisconsin this 


of Canner. 


Sprague Sells Blancher 


**The last word’’ in 
Blanchers. 


This advertisement is published jointly by the Peerless Husker Company, Inc., Buffalo, N. and Y. The Sprague.S2lls Corporation, Hoopeston, I!linois. 
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6 Valve capacity 
65 small cans per 
minute or 30 No. 
10’s 12 valve cap- 
acity 125 small 

cans or 
60 No. 1 


Peerless Syrupers Won't Jam Fruit or Cans. 


Because Peerless Syrupers are equipped with the 
famous patented Peerless non-bruising, non-clogging 
valve. They are guaranteed not to crush nor injure 
the tenderest fruit you may pack — and are further 
guaranteed not to drip, leak cr waste any syrup or 
liquids. 


Address all inquiries to 


Sprague-Sells Corporation 
General Sales Office: 


500 N. Dearborn Street. Chicago, Ill. 


Peerless Husker Co, Inc., 


Buffalo. N. Y. 


Nor will Peerless Syrupers jam cans, because they are 

furnished with a different size star wheel feeder for 

each different size can. Peerless Syrupers can be 

quickly moved into or out of any line, making them 

the ideal syrupers for the canner of a general line who 

may only require a syruper for certain of his products. 
Order either a 6 or 12 valve Peerless 
Syruper depending on your speed and 
capacity requirements. 


FACTORIES: 


Sprague-Sells Corporation 


Successor to 


Hoopeston, Il. 


Sales Agents for Pacific Coast: Smith Manufacturing Co. San Jose, Cal. 


3.025. 


eos 


Sprague Cang. Machinery Co. 


This advertisement is published jointly by the Peerless Husker Company, Inc., Buffalo, N. Y., and the Sprague-Sells Corporation, Hoopeston, Illinois 
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The Secretary-Treasurer read the financial report 
as audited and made up by E. H. Erdrich, of the Belle- 


vue Kraut and Pickling Company, and A. J. Haakenson, ~ 


of the Fremont Kraut Company. It was moved that 
the report be accepted. Seconded and carried unani- 
mously. 


Mr. Wm. Clendenin, of the Conover-Mooney Com- 
pany, gave a splendid address of advertising, and said, 
in part, that there was a manager of an athletic club in 
a certain city who was now advocating sauerkraut diet 
for all his members and had the following sign hung up 
by the pugilistic ring side: “To Win That Bout, Don’t 
Forget Your Kraut.” 


Mr. Mooney stated some of his recent experience 
with people who said that some of them had just begun 
to serve sauerkraut, and he stated further that on trav- 
eling about the country whenever diet became the sub- 
ject, sauerkraut was invariably mentioned. 


The Secretary then read many letters from con- 
sumers, giving their experiences on sauerkraut diet. 
Commenting on the letters, one of the members stated 
that he had been packing kraut for thirty years and 
had always been bothered with stomach trouble and 
insomnia, and it was necessary for him to watch his diet 
at all times. Last Christmas he and his wife were vis- 
iting and he was compelled to eat what was set before 
him. On their return home, he was unable to sleep. 
He told his wife that there must be something in sauer- 
kraut which has been so thoroughly advertised, and he 
a large contributor at that. So he was determined to 
try it, and his wife has been serving it in many ways 
regularly since Christmas, and now he is feeling like a 
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new man. This brings out the fact that even though 
some of the members who have packed sauerkraut for 


years, they are just beginning to learn of its health 
value. 


An ex-president of the National Canners’ Associa- 
tion was present, Mr. W. J. Sears, and was called upon 
for remarks. He paid a great tribute to the work of the 
Association and the advertising campaign, and said, in 
part, that it was a great surprise to him to know that 


so much good had been done towards popularizing 
sauerkraut. 


The question of the Association entering into and 
securing the services of a chemist for research work 
was then discussed. It was moved that two more mem- 
bers be added to the original research committee. Sec- 
onded and carried unanimously. The President then 
appointed Mr, Al Slessman and Mr. L. A. Colton. The 
present research committee is composed of A. A. Hup- 
pert, chairman; Emil Hamilton and Martin Meeter. 

The nominating committee reported the officers for 
the ensuing year, W. W. Wilder, president; B. E. Bab- 
cock, vice president, and Roy Irons, secretary-treasurer. 
Directors: Geo. Lang, Brooklyn, N. Y.; Martin Meeter, 
Lansing, Illinois, and A. A. Huppert, Milwaukee, Wis. 

The question of holding the next meeting was dis- 
cussed. It was moved and seconded that this be left 
with the option of the President and Secretary. 


There being no further business, the meeting ad- 
journed. 


Causes: 


Speed 75 to 100 cans per minute. 


J. L. COLLINS 
112 Market Street 
San Franciseo, Cal. 


SLACK 


The bug bear of the average canner. 


Faulty design of Seaming Head, such as one roll for 
each operation, causing side strain. 
on one chuck, the second if made tight, cutting the top 


SEATTLE-ASTORIA IRON WORKS 


Builders of Troyer-Fox Sanitary Can Making and Canners’ Machinery. 
SALES REPRESENTATIVES 
R. E. FAIRBANKS 
504 Wrigley Bidg. 
400 N. Michigan Ave., Chicago, Ill. 


Both operations 


am lap. No spring in second operation to take 
care of different tin plate thickness. 
The TROYER-FOX Non-Spill Closing 
Machine has separate seaming heads 
for each operation. Adjustments hold 
over long periods of time. Two rolls 
for each operation, the can standing 
still. 
A good, tight seam all the time with no 
‘‘eut overs’’. Write for particulars. 


601 MYRTLE STREET 
SEATTLE, U. S. A 


GEO. DOWSING 
Metropolitan Bidg., 
Sydney, W. 
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The Nested Sample Grader— 


Feeling the need of a “Sampling” Grader that was at once ac- 
curate, sturdy, of sufficient capacity, and compact, we developed the 
Nested Sampling Grader. q 

It has a frame of angle and channel iron which makes it as sturdy 
as possible to be built. Its hopper will hold over 30 Ibs. of peas, 
making it possible for one man to grade, weigh and keep the records; 
for after putting the 25 lbs. of sample peas into the feed hopper, he 
can forget them until he weighs the various sizes. 

It has four sieves, making 5 sizes. These sieves are fastened on- 
to the same cast iron spider. This spider has teeth cut on the peri- 
phery, which along with cut mitre gears and chain, make a positive 
drive. 


Its feeder is new and novel, having a rotory with buckets about 
its circumference. These pockets pick up the peas from the hopper 
and deliver them to the inner sieve. Thus, no matter whether the be- 


ginning or the end of the run, the feed is uniform. 
For the canner who wants individual motor drive we can attach 


4H. P. Motor. 
Manufactured and Sold by 


Sinclair-Scott Company 


Baltimore, Maryland. 


Makers of Nested Pea Graderr, Colossus Pea Graders, and Other Canning Machinery. 


Stevenson’s Pineapple Slicer. 


| 


A machine for the slicing of Pineapples from 
3-16 to % of aninch in thickness, and cuts each 
and every slice even and of the same thickness. 
It is easily adjusted and is made substantial 
and durable. It is made either for hand or 
power. The legs are sufficiently splayed to 
admit of placing a tub under the machine. 


Stevenson & Company, Inc. 
601 S. Caroline St 


Baltimore, Md. 
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SOMETHING NEW UNDER THE SUN 


Fruit Frozen, in the Can—An Opportunity for a New 
Summer Business. 


MID-SUMMER campaign on .canned fruits? 
Enough to make any grocer wonder! But here 
is a campaign based on a new idea that promises 

to make canned fruits as indispensable in hot weather 
as they are in winter. 

Thirteen million women are being reached by a 
special Del Monte advertising drive this summer. They 
are learning how easily and economically they can have 
the most delicious fruit ices and frozen salads imagin- 
able simply by freezing Del Monte fruits right in the 
can, 

This advertising will appear in the women’s maga- 
zines and the Saturday Evening Post during June, July, 
August and September. Full color pages will illustrate 
many delicious frozen dainties. They will show by word 
and picture how these and similar dishes may be pre- 
pared without a freezer, without stirring—in fact, with 
an ordinary bucket as the only utensil. 


Here’s the story. Just pack a can of Del Monte 
fruit in an ordinary bucket, with equal parts of chopped 
ice and coarse or ice-cream salt in layers. Forget it 
for about three hourss. Then take out the can, dip it 
for an instant into hot water, punch airhole in the bot- 
tom, open the top—and there you have it. As refresh- 
ing a treat as ever tempted hot weather appetites. 

It’s the uniform high quality and even consistency 
of all Del Monte fruits, together with the fact that each 
Del Monte fruit is packed in just the proper richness of 
syrup to make it congeal smoothly, that make it pos- 


TRY THS! 


If you will try 
FRANKLIN FRUIT 
POWDERED SUGAR 


you will use no other. It is more 
readily soluble than other sugars 
and produces a clear syrup. 
Write for a sample. 


The Franklin Sugar Refining Company 
PHILADELPHIA, PA. 


**A Franklin Cane Sugar for every use * 


THE CANNING TRADE 


June 28, 1924. 


sible to freeze these tempting ices so successfully right 
in the can. This, plus the fact that the frozen fruit 
idea, and a Del Monte business -builder. The grocer, 
Packing Corporation, makes this distinctly a Del Monte 
idea, and a Del Monte bussiness builder. The grocer, 
therefore, who wants this extra business to come into 
his store, owes it to himself to look up these advertise- 
ments and explain the frozen fruit idea to his customers. 


The campaign illustrates forcefully the type of 
work which is being done all year round to make Del 
Monte products easier, steadier sellers for every grocer. 


PRINCE RUPERT B. C. EXPORTS CANNED 
SALMON TO U. S. 


ERY few shipments of tinned salmon have ever 
been made from this Consular District to the 
United States, according to a report received in 

the Department of Commerce from the American con- 
sul at that point. One such shipment in April consisted 
of 1,800 half cases, 24 pounds to the case. The ship- 
pers seem hopeful of establishing a market in the 
United States. To the ordinary observer, with fresh 
salmon prices practically the same in American and 
Canadian waters, it does not seem probable that Cana- 
dian canners will be able to compete with the American 
product after paying the 25 per cent. duty. 


IF NOT, WHY THE NAME? 


First Hobo—lI’ve decided to become a movin’ pitcher actor. 

Second Bo—Don’t dat take a lot o’ pep? 

First Bo—Nix. As I unnerstand it, it’s de pitchers does de 
movin.’ 


| IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 21b. cans. 
Conceded to be the best; hundreds in use. Double 


theremometer pocket riveted to each kettle. Construct- 
edsoasto use either water, dry steam, or open bath 
process 


ZASTROW 
MACHINE CO. 
INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. i 


SUCCESSORS TO 


GEO.W. ZASTROW 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—Make your own electricity by steam 
power and operate your lights and electric motors. At 
sacrifice--must be moved immediately: Steam Engine 
Electric Generating Sets of 40, 35, 15, 10, 74 and 4 kilowatt 
capacity; anyone who has steam can make electricty by 
these sets. Also have several Electric Motors available. 
re Electric Machinery Co., 7 E. Hill St., Baltimore, 


FOR SALE—LOCOMOTIVE TYPE BOILERS. 
1—60 H. P. ASME 125 pounds. 
1—80 H, P. Standard construction 100 pounds. 
10—80 H. P. On wheels, new, ASME 125 pounds. 
1—90 H. P. ASME 150 pounde. 
1—100 H_ P. Standeard construction 100 pounds. 
ERIE ECONOMIC TYPE. 
1—60 H P. Standard construction 100 pounds. 
i—90 H_ P. Standard construction 1¢0 pounds. 
2—125 H. P. ASME 125 pounds. 
UPRIGHT BOILERS IN ALMOST EVERY SIZE FROM 
4 to 100 H. P.- NEW AND USED. 
en A. Tarr, Inc., N, W. Cor. Sharp & Conway Sts., Baltimore, 


FOR SALE BOX NAILING MACHINES— 

4 track Morgan Nailing Machines. 

5 track Doig Nailing Machine. 

6 track Morgan Nailing Machines. 

7 track Doig Nailing Machines, 

7 track Doig Nailing Machines with side arms, 4 and 3. 

8 track Doig Nailing Machines witn side arm, 5 and 3. 

8 track Doig Nailing Machine. 

9 track Doig Nailing Machine. 

10 track Morgan Nailing Machine with 2 side arms, driving 
5 nails on each side arm. 

Also Box, Veneer, Crate and Woodworking Machinery of all kinds. 

State your wants 

We also buy this class of Machinery. What have you for sale? 


Chas." N. Braun Machinery Co. Fort Wayne, Ind. 


FOR SALE— 

No. 256. Boxer, NOW... $175.00 

10 Coons Semi Automatic Apple Parers, practically 

1 Van Fenwyck 4-can Apple Filler................ 25.00 

1 Chisholm-Scott Pea Cleaner and Jack........... 15.00 

1 Merrel-Soule Corn Cooker Filler................ 300.00 

6 Peerless Corn Huskers, Model “F”, each........ 200.00 


The Cuyler Pkg. Corp., Modeltown, N. Y. 


FOR SALE—1 Model M Sprague Corn Cutter, left 
hand. 1 Merrell-Soule Corn Silker. Both in good used 
condition. Price low for quick sale. Chas. G. Sum- 
mers, Jr., Inc., New Freedom, Pa. 


FOR SALE— 
1 20 K Bliss Crimper. 
4 Bliss 1 K Floaters, equipped with 2 acid spindles and 8 
solder spindles and electric units for solder pots. 
2 No. 1 K Bliss Semi-automati¢ Testers. 
1 15 K Bliss Heading Machine. 
Address Box A-1208, care of The Canning Trade. 


FOR SALE—Kiefer Belt Conveyor, standard type, 
sectional unit construction, 75 feet long, belt 18 inches 
wide, only used 7 months. Good as new. 

Address Box A-1213 care of The Canning Trade. 


FOR SALE— 


One Electrical-driven Burt Labeler, for 1s and 2s. 

One Hand-driven Burt Labeler, for No. 2s. 

One No. 1 Burt Boxing Machine. 

One No. 2 Burt Boxing Machine. 

One No. 2 Burt Boxing Machine, for 18-0z. cans. 

Two Monitor Bean Cutters. 

One Ayars Rotary No. 3 Tomato Filler, interchangeable for 


o. 2s. 
One 175-gallon Copper-Jacketed Kettle. 
One No. 39 Ferrell Cleaner. 
One 6-pocket M. & S. Corn Cooker Filler. 
One 6-pocket M. & S. Filler. 
One “Delphi”? Steam Circle Hoist. 
One Zastrow Pineapple Slicer and Sizing Machine. 
One Karl Kiefer Cider and Vinegar Filter. 
One Holmes Variable Speed. 
One Elgin Plunger Type Filler. 
Two 4-screen Sinclair-Scott “Colossus” Pea Graders. 
One Model 7 Corn Silker. 
One New Peerless Tomato Washer. : 
All the above in A-1 condition. Write, phone or wire for 


rices. 
CANNING MACHINERY EXCHANGE, 
409 Marine Bank Building, 
Baltimore, Md. 
FOR SALE—Sprague Merrell-Soule Can Filler for 
jams, giated pineapple ete. 
J. McCready, 
210 W. 27th St., Baltimore, Md. 


FOR SALE— 
1 Monitor Bean Cutter. 
1 Townsend Bean Cutter. 
Both machines in first class condition. 
Address Box A-1212 case of The Canning Trade. 


Machinery— Wanted 


WANTED—Liquid Filler for No. 2 or No. 10 cans. 
State make, condition and price. 
Address Box A-1204 care of The Canning Trade. 


FOR SALE— 
Two (2) Kern Finishers 
One (1) No. 1 Ayars Pulp Filler 
One (1) Anderson Barngrover Cooker 
One (1) Ayars Scalder 
Address Box A-1216, care of The Canning Trade. 


FOR SALE—Small cannery near Newark, Ohio. 
Wish to sell the equipment in one lot. It is in good 
condition and includes a complete Robbins Steam 
Pressure Process Cooker and a Maxamus No. 2 Can Ma- 
chine. Price very reasonable.. The Edward H. Everett 
Co., Newark, Ohio. 


28 THE CANNING TRADE 


WANTED— 


Two Kern Finishers. 

Five 40x72 Closed Retorts. 

One Sinclair-Scott Nested Pea Grader. 

One 25 or 35 H. P. Vertical Steam Engine. 

One Link-Belt or Jeffrey-Westcott Peeling Table Gravity 
Roller Conveyor. 

One Model 7 Sprague Corn Silker. 

One Pea Picking table. 

Address Box A-1209, care of The Canning Trade. 


WANTED—One New or used Hand Filling Machine for Tomato 
pulp. State condition and lowest cash price. 
Address Box A-1215 care of The Canning Trade. 
WANTED—Peel Table for 100 peelers. Address 
Box A-1217, care of The Canning Trade. 


WANTED—One Lewis String Bean and Okra Cut- 
Carolina Canning Co., Aberdeen, N. C. 


ter. 


Miscellaneous— Wanted 


REPRESENTATIVES WANTED—Large Nor- 
wegian cannery wants connection with first class brok- 
erage firms, who are prepared to handle Sardines, Kip- 
pered Herrings, etc., for the States of Maryland, Penn- 
sylvania, etc. Merely applicants who can state first- 
class references are solicited. Address Box A-1214, 
care The Canning Trade. 


CANNERY WANTED—Galveston, Texas (2nd Port, U. S. 
A.), has an opening for a canning industry; large quantities of 
garden truck, corn, magnolia figs and other produce are raised 
on this fertile island. Plenty of Oysters, Shrimp and Fish are 
available. Free factory site and a remission of taxes for a period 
of years probable to the right proposition. This Chamber of 
Commerce will actively support a good proposal from an incom- 
ing canning concern. Write for information on this subject. 

CHAMBER OF COMMERCE, GALVESTON, TEXAS. 


For Sale—Seed 


FOR SALE—300 Ibs. Genuine Golden Bantam Corn 
Seed; 1000 lbs. Bantam Evergreen Corn Seed; 100 bushels 
Stringless Refugee Bean Seed, 11 cts per lb. for each lot. 
Bags extra. Everett B. Clark’s growing. 

North Collins Cang. Co., North Collins,N. Y. 


For Sale— Plants 


FOR SALE—Greater Baltimore Tomato Plants. 
$1.50 thousand. 


Lewiston Canning Co., Lynnwood, Va. 


Spray- 
ed. 


EMPLOYMENT EXCHANGE 
HELP WANTED. 


WANTED—HELP-—Young man with practical knowledge 
of canning Peas, Corn and Tomatoes; also with sales ability. 
Write, giving particulars. Address Box B-1210, care of The 
Canning Trade. 


WANTED—First-class Packer of Fancy Corn for Indiana 
factory, either for season or steady position if experience proves 
satisfactory. Write, stating age, salary and other particulars, 
to Box B-1205, care of The Canning Trade. 


June 23, 1924. 


WANTED—First-class Packer of Fancy Peas for Wisconsin 
factory, for season or steady position if experience proves satis- 
factory. Write, stating age, salary and other particulars, to Box 
B-1206, care of The Canning Trade. 


WANTED—Capable Superintendent of Peach Cannery. Canco 
closers. 


Address Box B-1211 care of The Canning Trade. 


WANTED-—First Class manas foreman for Wisconsin Pea 
Cannery. Must be good mechanic and able to manage help in satis- 
factory manner. Write stating age, experience, salary expected to 

: Box B-1201 care of The Canning Trade. 


WANTED—Thoroughly competent Manager for can-making 
factory. Write, with full particulars, to J. D. E., P. O. Box 3857, 
Station D, Philadelphia, Pa. 


WANTED—Machine Man for 1924 Tomato Season, about 
three months. Have Canco Machines. To begin work about 
July 15th. Give experience, references and salary expected. 
Kentucky Plant. Address Box B-1218, care The Canning Trade. 


Situations Wanted 


Experienced Canner, young man, inventor of canning machin- 
ery, with managerial and sales experience wants to connect with 
canning concern of size able to use him to best advantage. Values 
the prospects more than the immediate salary. Open for prompt 
engagement. 

Address Box B-1195 care of The Canning Trade, 


Would like to get in touch with firm wanting National distri- 
bution. Am acquainted with buyers and brokers from coast to 
coast. 

Address Box B-1182 care of The Canning Trade 


COVER YOUR WANTS EARLY 


Give us your order now. We will 
ship when wanted. Ask for del- 
ivered prices. 

f We manufacture and sell to the 
] Yj largest canners in the country. 


R. A. WOODS LUMBER CO. 


302 So. Produce Bldg. 
NORFOLK, VA. 


24147 
(Night) Berkeley 200 


Phones 
Not made to meet competition 
to beat competition 


SHOULD BE 
In Every Cannery Office 


“A Complete Course in Canning” 


As an insurance against loss 


Published by 
THE CANNING TRADE 
Baltimore, Md. 


: 
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Use H & D Boxes Do You Know 


Low in Cost-- High in Safety — that PROTEXU CANNERS 


APRONS will save you money because 
they are low in price, unusually dur- 
able, and afford greater protection 
for your employee? 


ERE are the most efficient and satisfactory 

boxes ever made for carrying canned goods 
shipments. Specially constructed for canned goods 
their firm and sturdy walls keep the cans from roll- 
ing and wedging in transit and delivers them clean, 
unscratched and undented at destination. 


LEX 


Scientifically constructed of fine, strong 
fabric, amply coated with tough, elastic, 
wear-proof rubber, Protexu Aprons 
are especially designed for all canning oper- 
ations, Hundreds of canners use them ex- 
clusively, finding them most economical. 


NY, 


You will welcome H & D Canned Goods Boxes 
for their lower initial cost, their convenience in 


: pings Moreover, Protexu aprons are soft, 
handling and the minimizing of storage space. 


flexible, lightweight and _ extremely 
COLORS: Black or White Co™fortable to wear. Made in any 


G White today for our free “Canners Shipping Book”. 30” x 38” — $12.00 dozen __ standard or special size, with or without 
2 Menton your sizes and we'll send quotations and 38” x 44” — $15.00 dozen _bib. 
D) free samples. No oblgations for this service. Send trial order TODAY — and learn how much apron service you 


can buy for your money. Maximum protection at minimum ex- 
pense guaranteed. In ordering, please mention style and size desired. 


THE HINDE & DAUCH PAPER CO. Samples of fabric, showing quality, on request. 
Member Canning Machinery BEAR BRAND APRONS, another popular style (grey), large 
& Supplies ham. in size, and weighing only 16 ounces, cost $15.50 dozen. 


800 Water St. Sandusky, Ohio William M. Gross. 


CANADIAN ADDRESS: TORONTO 
King St. Subway & Hanna Ave. 


Makers of alt styles aprons for all industrial purposes 


Carver Building s-2 Sharon, Penna. 


HANSEN FRUIT AND VEGETABLE FILLER 


Fills Practically Automatically But Produces Hand Pack Quality 
Beets, String Beans, Tomatoes, Cherries, Berries, Kraut, Ete. 


Rockfield, Wis., Nov. 26, 1923. 

We are glad to advise that we are very well pleased with the Beet Filler which we purchased from you and 
used throughout the season, It isa great labor saving device. We used itin connection with No. 2 and No.3 
cans and it gives a good fill. We can only say the best for it. 

ROCKFIELD CANNING COMPANY 
BY A. J. Klumb. 


Sturgeon Bay, Wis., Dec. 1, 1923. 
Allow the writer to congratulate you on your Hansen Fruit and Vegetable Filler. As you know, we have 
been experimenting for the past five years with mechanical fillers for filling No.2 red sour pitted cherries. Up 
to this year when we installed two of your fillers, we had never found anything that would operate satisfactorily 
on cherries but since the suceecss we have had this year w = your new filler, we feel that you have a machine 
which will work very satisfactorily indeed. 


Adjustable for No. 1, 1%, 2, 244, 3 Cans. 
Machine also made for No. 10 cans. 


The machine operates very smoothly without the jamming of cans and the accompanying loss of fruit and 
turns out a very uniform fill. We believe your estimate of capacity which you stated was 70 cans per minute to 
be very conservative, for we know this machine will operate very satisfactory on 95-100 cans per minute on cherries. Weexpect to put in more of these mac 
hines as the necessity arises and you may rest assured that we are perfectly satisfied with their operation. 

FRUIT GROWERS CANNING COMPANY 
BY Edw. 8. Reynolds. 
Colby, Wis., Nov. 27, 1923. 

We wish toadvise you that we are more than pleased with the hand bean filler, or rather as you call it, the Hansen Fruit and Vegetable Filler. 

We were rather doubtful as to its capabilities until we tried it out. Wish to advise you that your filling hopper on samedoes not need attention, and with 
one girl supervising the fill of cans was all the help we needed inthe canning of cut beans, 


We have been complimented on the uniform fill of our beans and all we can say is we lay it all to your machine. 


If you have any skeptics as to the capabilities of your filler, wish you would refer same to me or my superintendent at this plant and am sure we could soon 
change their opinion. 


CENTRAL CANNING COMPANY 
BY W. H. Christiansen, Mgr. 


HANSEN CANNING MACHINERY CORPORATION, CEDARBURG, WIS. 


Manufacturers of Hansen 


Pea and Bean Filler, Corn Cooker Filler, Conveyor Boot, Sanitary Can Washer, Beet Topper. 
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—CAN PRICES 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


GREEN PEA VINERS 


Viner Feeders SS 
sk the men who use them.” Room 1358, 120 Broadway, New Yor 
CHISHOLM-SCOTT CO., City, will bring one to you promptly. 


387 E. Broad St., Columbus, Ohio. 


American Can Company 


ATTRAGTIVE 


Have you tried putting recipes |! Continental Can Company, Inc. 


on your labels? Help the 


housewife to enjoy your product. : : 
will quote prices on Cans upon 


H. GAMSE & BRO application. 
thographers 


GAMSE BUILDING 
| BALTIMORE MARYLAND 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of whole 
Baltimore (unless otherwise noted) and subject to the discount for 


higher prices for their goods; some few may tak 
emg ties oo Eee ee y e less for a personal reason, but these prices represent the 


Galtimore figures corrected by these Brokers: (}) Thos. J. Meehan & Co. (+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & C 
; (*) Iloward E. Jones & Co. New York prices corrected by our special Correspondent. 
ASPARAGUS*— (California) California, No. 21%, f.0.b. Oonst... Balto. N.Y. 
N. ¥. California. N Seconds, Ni 
White Mammoth, No. 2%. Out 4.30 fornia No. jo. 2, in Water...... 
White Mammoth, Peeled, No. 214.. Out TF. 0. B. Factory ‘basis. Standards. No in Water........ 
Green Mammoth, No. 2%.......... 3.85 SUCCOTASHY Seconda, in Were 
White, Large, No. Out 4.10 Balto. N. Y. Standards, No. 100 
— Large, No. 2%.. Standards, No. 8. in Syrup....... 1. 50 1.60 
Treen, Large, O. u eans, t+ Extra S$ ~ 
White, Medium, No, Maine, No. Out Out tandarde, No, 1.60 
Green, Medium, No. 2%4........... Out 3.65 seve PINEAPPLE* 
White, Small, No. 2%...... Bahama Sliced, Extra, No. 215 Out 
Green, Small, No 2%4............ Out 3.40 SWEET POTATOESt Bahama Grated, Extra, No. 2......1.75 Out 
Tips, White, Square, No. 2%...... Out .... F. 0. B. County fe rom Sliced, Ex. Std., No. 8... . Out Out 
Tips, White, Round, No. 2%...... Standard, No. 2, f. o. b. county... Out Std. Out 
Green, Square, No. 24%4...... Out ...- Standard, No 8, f.0.b. Baltimore... Out .... Hawaii Sliced. Extra, 3.10 3.40 
Green, Round, No. 2%....... Out Standard, No, 8, 2o.b Oounty..... 2.00 Hawaii Sliced. Standard, 22 
BAKED BEANS Standard, No. 9, f.0.b...... JS: lee ced, Extra, No. 2..... oo 215 «62:70 
t Standard. No. 10, t Hawaii Sliced, Standard, No. 2.... 2.70 2.70 
©. 10, Gounty.... Out ---- Hawaii Grated, Extra, No. Out Out 
ail Grated Standard, No 1...:: 
< Fancy, No. 10, f.0.b. Baltimore.... Out Out Crushed Extra, No. 12.50 
Jersey, No. 10, f.0.b. Factory...... Out Eastern Pie, Water, No. 
130 Standard, No. 10, f.ob, Baltimore... 425 .. . Eastern Pie, Water, No. 10........ 4.50... 
Standard, No. 10, f.0.b, County.... 4.15 4.25 
BEANSt Sanitary 3s, 54% in, cans....... PLUMBt 
String, Standard Green, No, 2..... Jersey, No. 8, f.o.b, County...... Out Out Ww t 
String, Standard Green, No 10...5.75 Ex, Standard No. 3, f.o.b. Balto... Out .... ater, No. 2...... 
Stringliess, Standard, No. 2....... Standard, No. 8, f.0.b, County....1.35 1.35 
Stringless, Standard, No, 10....... Seconds, No. 8, f.o.b, Baltimore... Out .... Black. 
White Wax, Standard, No 2...... Standard 2s, f.o.b, Baltimore...... 1.15 ..-- 
White Wax, Standard, No. 10..... Standard. No. 2, f.o.b. County.....1.15 1.10 te 
Limas, Extra, N Seconds, No. 2, f.0.b. Baltimore.. ---- RASPBERRIES3 
Limas, Standards, No. Standard 9s, f.o.b. Baltimore...... Out Out Black, Water, No, 2........ 
Limas, Soaked, No. 2........ Standard 1s, f.o.b. Baltimore..... -65 -60 Water, No. 2... 
Red Kidney, Standard, No. 2...... .87% 1.90 Standard 1s, f.o.b. County......... -60 Syrup, 8. 2. 
BEETS No. 
Small, Whole, No. Out . TOMATO PULP? Red. Water. No 
Cut, No. Standard, No. -57% -60 = NO. 2.20 §2.20 


CORNt 
Std.. Evergreen, No. 2, f.o.b. Balto. 1.20 1.10 Canned Fruits 


Std. No. 2, fob, Co.... 1.20 1.05 APPLES® 
Std. Shoepeg, No. 2, f.o.b. Co...... 1.15 1.15 
Shoepeg, No. 2, f.0.b. Balto... 1.15 1.20 Michigan, No. 
Shoepes, 0. 2, £.0.b Co. 1.20 1.25 New York. No. 4.00 
Fancy hoepeg, f. ri b. factory. 150 1.40 Maryland, No. 3, f.o.b. Baltimore.. 1.25 Out Cues Fish 
Std. Crushed, No. 2, Baltimore.... .95 ...- Pennsylvania, No. 10, f.o.b. Balto.. 3.25 3.50 HERRING ROE* 
Grushed, No. Maryland, No. 3.25 Out Standard No. 2 Factory....... 2.00 2.00 
hg Bal. 1.10 California Choice, No, 2%........ 2.75 2.30 35.00 
HOMINY? Standard, No, 7-50 7.75 Standards, 5 1.60 
ndard, No. 2, Preserved....... 2.00 .... Standards, 4 os 
MIXED VEGETABLES FOR sours BI UEBERRIES Out 
Be, 428 4.25 Maine, No. 2.05 SALMON* 
Standard, No. OUt Out 1.60 
-b. Baltimore 1.45 1.45 Mediurn Red, Talla. 
E. J. Standards, 1's, No. 4 Sieve.... O Out California Choice, No. 8% ¥.C.. 2.70 2.35 SARDINES—Domestic, 
California Stand., Na. Y. G. 2.10 2.05 F. B. Eastport, Me., 
PUMPKINt ra 2.96: 2.35 ...... 
Standard, No, 3, factory....... 1.25 1.30 Standard White, No. 2.,........-.. Out Out Mustard, Keyless... .. 
ut 4.25 Seconds, White, No. 2 Out % Mustard. Keyless .... 
Standards, Yellow. No. 8.......... Out... 
Standard, No. 2 | Standard Yalow, No. 2.00 42:20 TUNA FISH—White, per Case 
dard, Ne. 1.05 1.00 Pies, P OE California, 1s, Blue Fin........... 10.50 8.50 
Standard, Pies. U N 2.00 $2.10 California, %s, Striped .........-..... 8.50 
Standard, No. 150 1.50 Pies, Peeled. No. 10.............. Out... California, 1s. Striped ........... 13.00 
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TLANTIC CANS 


PLAIN LACQUERED LITHOGRAPHED 


Packers 


idles No finer cans beneath the sun, 
Quality first since nineteen-one. 
wenty-three years of knowing how, 
aga Fits us well to serve you now. 
Trade 
ATLANTIC CAN COMPANY 
BALTIMORE MARYLAND 


| 


Just as We Predicted - - It Made a Big Hit. 


A greater number of Canners placed orders for INVINCIBLE CORN 
HUSKERS at the Buffalo Convention than any Convention at which 
we ever exhibited, — and more are ordering daily. 


THE 1924 MODEL INVINCIBLE HUSKER IS LIKED 
FOR ITS SIMPLICITY. 
The demand is going to be big, but we are prepared for it. 


Corn worms cannot possibly affect the proper functioning of INVIN- 
CIBLE Corrugated STEEL ROLLS, whereas, Rubber Rolls become 
greasy and they cannot be sterilized with hot steam. 


Steel Rolls are sanitary. That alone is a sufficient reason for you to 
use INVINCIBLE HUSKERS, the only all steel roll Husker. 


One price to everybody $375.00 F. O. B. our works. 


Invincible Grain Cleaner Company. 
Silver Creek, New York. 


. 
= 
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The Markets 


BALTIMORE, JUNE 23, 1924 


WEEKLY REVIEW 


Better Weather Is Helping Crops and Plantings—Pea Canning 
Begins on the ’Shore—The Conditions in Indiana— 
Some Losses Other Growers Have Felt 
—Changes in Market Prices. 


PROVEMENT—The past week in this section has shown a 
I considerable improvement over weather conditions of the 
year to date. There has been a fairly good sprinkling of 
real sunshine, and some summer heat, and they have helped all 
crops and the preparation of the soil for the belated plantings. 
It has not been a week without its rains—there have been some 
heavy down-pours, accompanied by high winds and even hail, 
and some unfortunates have felt the effects of these visitations. 
But, on the whole, and generally speaking, crops have made good 
progress during the week, the best progress to date. 
Looking over the whole crop situation, in all sections where 
canners’ crops are grown upon any scale, the season is accounted 
three weeks late; that is that the spring is three weeks behind 
schedule, and necessarily all things with it. Writing from In- 
dianapolis, under date of June 16th, Bert. C. Keithly Co., of that 
city, who because they are very large suppliers of tomato plants 
for the canners of that region, are constantly in close touch 
with growing conditions, said on a postal to their canner patrons: 

We beg to call attention to the item appearing in 
the Indianapolis Star of June 16th, relative to prediction 
of Mr. H Brown, Government weather forecaster. 
Mr. Brown calls attention to the fact that the tempera- 
tures are three weeks behind normal and that a drought 
has already reached some States and is to be expected 
in this section. It is recommended that canners use 
liberal amounts of fertilizer, with deep plowing and 
frequent surface cultivation, in order to force the crops, 
ward against the effect of the droughts and to get as 
much of the crop in as possible before the early frost 
which has been predicted. With this early frost 
prophesied you know that it means a very short crop 
in Indiana if the prediction comes true unless extreme 
measures are taken. 

We urge our canners to heed this warning and fer- 
tilize heavily so that the crops will mature as soon as 
possible. 

Advice we have from a large canner in New Jer- 
sey, from Tomato Canners in Delaware, advice from 
New York State and from a Baltimore machinery man 
in the office yesterday are all to the effect that prac- 
tically incessant rainfall has made the planting of crops, 
especially tomatoes, over three weeks late and in some 
sections the ground is not even ready for planting. 
We understand Kentucky and Tennessee are in a similar 


condition and that planting in Missouri has been re- 
tarded by drought. Utah is also backward. 

_ Urge your growers to fertilize heavily, to cultivate 
as instructed and to get full data from Purdue and Mr. 
Wallace, State Entomologist, located at Indianapolis, as 
to what is best to be done under the present condi- 
tions and prophesies made by the Government, con- 
fronting Indiana canners. 


EA CANNING BEGINS—They have been canning peas in 
P Baltimore for some time, as previously reported, these peas 

coming from southern points, and generally termed “steam- 
boat peas.” But the real pea-canning season, on the Peninsula 
and around Baltimore got into motion this week, the crop hav- 
ig finally gotten into condition for the canneries. The weather, 
as we write, is favorable for this operation, and the quality so 
far is fine. What the yield will be remains to be seen because 
it is yet too early to say. There is fear that the high tempera- 
tures will rush the crop too much to permit its best handling, as 
the heat reached a high point this week, and remains with us. 
Wednesday afternoon saw a small sized cyclone in northern 
counties and some damage done, but this is in line with the 
style of weather experienced thus far this season. 

Somewhat in the line “that misery loves company,” and 
that canners may know that they are not the only sufferers from 
these heavy visitations of nature, and likewise as an evidence 
of the kind of storms which have played havoc with all crops, 
in many sections of the country, we cite the plight of the tobacco 
growers on the western shore of the Chesapeake Bay. There 
are some canneries there, and it is but a slight distance from 
the great mass of canners across the Bay. But the chief crop 
of these farmers is tobacco, and they produce a fine quality, 
mostly used for wrappers. One of these whirling storms struck 
this section a short time ago, washing the crops from the ground, 
blowing down trees and in a comparatively small area blew 
down 65 tobacco barns, exposing the drying crop of last year, 
now ready for the market, and ruining it. Last year tobacco 
prices ruled low, averaging about 25c; this season, the buyers 
had just come into the market, and one man of the many had 
sold some of his crop at 60c, when the storm struck and wiped 


out the crop ready for sale. Here is crop hazard with a 
vengeance. 


HE MARKET—The uncertain outlook for the 1924 corn crop 
| and pack has brought buyers to regard this item with 
considerable interest, and the demand has been fairly brisk 
lately. The West has shut down on further futures, and has 
tightened its prices. with $1.00 now in the back, and the East is 
following suit. As a result, corn prices in this market have 
advanced this week, standard shoepeg advancing tv $1.15; stand- 
ard crushed to 95c, as low, with many holding for $1.60, and 
extra standard quoted from $1.05 up. Spot corn can command 
its own price from now on, as new packed cannot reach the 
market in time, before it is bare. 
On the other hand, new packed pea prices show a slight 
decline from previous quotations. No. 1 sieve are quoted at $1.75 
up; No. 2 sieve at $1.60; No. 3 sieve $1.45; No. 4 sieve $1.20, 
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and No. 5 sieve at the same price. There is always a drop in 
prices when the new packed goods first come upon the market, 
though why there should be in the case of peas this reason is 
hard to explain. California has been able to deliver but 45 per 
cent pro rata on pea contracts, and the market is hungry for 
canned peas. Some regions of Wisconsin are reported as pos- 
sibly able to begin canning the end of June, but that State and 
New York will hardly get well going before well into July. 

New spinach prices are also noted, this time an advance over 
previous quotations. No. 2 is now quoted at $1.05, No. 2% at 
$1.40, and No. 3 at $1.45, with 10s quoted at $4.50. 

Tomatoes have moved up all along the line. No. 2 standard 
are quoted at $1.15, but they cannot be bought for this price 
because they cannot easily be found. But if anyone has any 
he can demand and receive $1.25 for them if they are good stand- 
ard quality. No. 3’s have moved to $1.40 as bottom, but here 
again it is more of a quotation than the price at which any hold- 
er of good goods will part with them. Such goods are worth 
$1.50. No. 1’s have moved up to 60c and 65c, with holders ask- 
ing more. The supply of tomatoes is growing visibly less and 
may soon be a thing of the past. 

New quotations on blackberries are made at $1.25, and No. 
10’s at $7.50. This constitutes the only change in fruit prices, 
but interest is increasing in fruits and may be expected to con- 
tinue. The fruit crops are not escaping the troubles all other 
crops are having. California has named onening prices on fruits 
and the prices are received as very acceptable to the buyers, and 
much good business is reported. 


NEW YORK MARKET 


New Packed Fruits Hold Stage—New Prices Higher Than Last 
Season—The New Prices—New Hawaiian Pineapple Prices 
—Salmon Business Better—The Demand for Sardines 
Better—Shrimp Is Strong—Tuna Improves— 

Western Future Tomatoes Very Scarce— 

Buyers Showing More Interest in 
Future Corn—California De- 
livery Cut 45% on Peas. 


New York, June 19, 1924. 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


RUITS HOLD SPOTLIGHT—New pack canned fruits have 
held the spotlight in the local market during the week, 
the anouncement of opening prices for the general line of 

fruits on Monday by the California Packing Corporation, to- 
gether with the naming of prices on 1924 pack Hawaiian pine- 
apple by other packers, keeping the market on the jump. 

Prices Higher—Prices on California fruits are somewhat 
higher than for last year, and in a few instances the prices are 
over those which the trade had anticipated. The following is 
the California Packing Corporation’s basis, the choice grade 
being its featured Del Monte brand: 


No. 2%s 

Variety Standard Choice Seconds Waters 
$1.95 $2.25 $1.70 $1.45 
1.80 2.50 1.55 1.40 
Apricots, peeled ...... 1.95 2.70 1.55 1.45 
Blackberries ......... 2.05 2.90 1.90 1.75 
2.50 2.90 2.15 2.00 
Black Cherries ....... 2.50 2.90 2.15 2.00 
Muscat Grapes ....... 1.65 2.30 2.45 1.35 
1.95 2.45 1.70 1.60 
Y. C. Sliced Peaches... 1.90 2.40 1.65 1.45 
Bartlett Pears ....... 2.60 3.05 2.40 2.05 
ee 1.50 1.90 1.30 1.15 
Green Gage Plums.... 1.50 1.90 1.30 1.15 


Prices Unexpected—The naming of prices on the general 
line of the 2%s California fruits was something in the nature 
of a surprise for the trade, as it had not been expected that these 
prices would be made known until late in the month. The prices 
have been received fairly well on the whole, and it is reported 
that considerable business has been done on peaches for early 
shipment. Pears and cherries are considered rather high by the 
buyers, and the market for cherries in particular has been 
neglected. The carryover of old pack cherries is a factor in the 
situation. 

Gallon Fruits—Opening prices on No. 10 fruits were also 
named by the Corporation, the basis being as follows: 
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Variety Standard Choice Water S.P.Pie 
6.40 7.90 4.65 4.65 
Apricots, peeled ..... 7.15 8.90 5.15 5.15 
Blackberries ......... 7.15 9.15 6.15 6.15 
R. A. Cherries..... soo BD 10.90 5.90 5.40 
Black Cherries ....... 9.40 10.90 5.90 5.40 
Muscat Grapes ....... 5.65 6.90 3.90 3.90 
BAD 7.90 4.65 4.65 
Y. C. Sliced Peaches... 6.15 7.65 4.50 4.50 
Bartlett Pears ....... 8.40 9.90 5.65 4.15 
5.90 3.40 3.40 
Green Gage Plums.... 4.65 5.90 3.40 3.40 


All of the above prices, both on 2%s and 10s, are, per dozen, 
subject to the provisions of the regular canned foods contract. 
Prices are f. 0. b. Pacific Coast docks, and are subject to con- 
firmation and approval of assortment. On the Del Monte brand 
prices on the numerous fruit specialties were also made, fruits 
for salad opening at $2.22% for No. 1 tall, $2.80 for No. 2 tall, 
and $3.80 for 244s. 

New Hawaiian Pineapple Quoted—Opening prices on new 
pack Hawaiian pineapple were also named this week. These 
prices had been looked for late last week, but were delayed. The 
California Packing Corporation and Libby, McNeill & Libby’s 
prices are identical, while those named by the Haiku and Hawai- 
ian Pineapple Co. are lower. The prices are as follows: 


Size and Grade Cal. Pkg. Corp. Hawaiian 
Extra Sliced and Libby Haiku Pineapple Co. 
2.30 2.15 2.15 
1.60 1.55 1.55 
1.50 1.45 1.45 
10.00 9.50 9.50 
Standard Sliced 
2.40 2.35 2.35 
2.05 2.00 2.00 
1.45 1.45 1.45 
9.50 9.00 9.00 
Broken Sliced 
2.15 2.10 2.10 
1.75 1.75 1.75 
Broken Pieces 
Extra Crushed 
ere 2.45 2.35 2.35 
2.10 2.00 2.00 
1.50 1.45 1.45 
wie 9.50 8.75 8.75 
Standard Crushed 
No. 2%..... 2.35 2.25 2.25 
| 9.00 25 8.25 
More Salmon Business—Warmer weather has brought out 


Sardine Sales Better—Demand for sardines has picked up 
somewhat since the recent reduction in prices. Jobbers are not 
buying in advance of their requirements, however, owing to the 
unsettled condition of the market at Eastport and other Maine 
packing points. California sardines are beginning to attract a 
little more attention in this market. 

Shrimp Strong—A strong market for shrimp is reported, 
with offerings for cannery shipment generally limited to small 
quantities. The market is quoted at $1.09 to $1.95 per dozen 
for No. 1s, wet or dry, locally. 

_ Tuna Movement Increases—The warmer weather has also 
stimulated the call for tuna on the spot position, and a better 
feeling is evidenced all around. The retail trade has permitted 
its stocks of this fish to run very low, and is expected to be in 
need of fairly large qauntities to take care of the usual summer 
business. 

Tomatoes—Indiana canners report that they are still en- 
gaged in having their growers replant to replace those plants 
which were destroyed by recent frosts. Most of the freeze was 
in the northern section of the State. Few Indiana tomato can- 
ners are offering additional futures at this time, and the market 
is nominal as to price. The season in the Tri-States is from 


two to three weeks late, but by delaying planting the growers 
Southern packers 


have avoided considerable weather damage. 


en _ ile more demand for salmon, and offerings of pmk at $1.35 
per dozen, ex-dock New York, were reported as meeting with 
some response from the jobbers. The demand for reds, chinooks 
and chums was quiet. 
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continue to quote the futures market as follows: 1s, 55 cents; 
2s, 85 cents; 3s, $1.25; 10s, $3.85, all per dozen, f. 0. b. peninsula 
factory. The market for Baltimore is 2% cents per dozen high- 
er on ls, 2s and 3s, and the same 0n 10s. Trading was reported 
slow and routine during the week. : 

Corn—Midwestern canners continue to quote futures stand- 
ards at 95 cents per dozen, factory, and Southern packers are 
quoting 87% to 90 cents per dozen on this grade. Buyers were 
showing a little more interest in offerings. Fancy Minnesota 
Crosby is quoted at $1.35, f. o. b., with Maine canners holding 
the market on fancy Crosby at $1.45 per dozen, f. o. b. cannery. 

Peas—The California Packing Corporation is making a 45 
per cent. pro rata delivery on medium and large siftings of peas, 
while another prominent coast pea canner is delivering 25 per 
cent on No. 10s and 60 per cent on No. 2 tins. The season in the 
Mid-West is very much behind schedule this year, and packers 
are well sold up. Should-unforeseen weather developments oc- 
cur, heavy pro rating is to be expected from this section of the 
country as well. Southern canners quote new pack peas as fol- 
lows: No. 2 standard, 1 sieve, $1.60; 2 sieve, $1.50; 3 sieve, 
$1.27%4a1.30; 4 sieve, $1.171%4a1.20, and 5 sieve, $1.10. Extra 
standards are quoted at $1.90 for 1 sieve, $1.50 for 2 sieve, $1.35 
for 3 sieve, and $1.27% for 4 sieve, all per dozen, cannery. Bal- 
timore packers are in position to make prompt shipment, while 
the peninsula packers are offering for shipment within a fort- 
night after the order is booked. Buyers needing early peas have 
been showing some interest in Southern pack. 

Offer New Tuna—Opening prices on new pack California 
tuna fish were named today by several leading packers. The 
prices vary somewhat, but those of the Van Camp Sea Food Co., 
which are representative, follow: Whitemeat, ones, $19; halves, 
$10; quarters, $6.25; Bluefin and Yellowfin, ones, $13; halves, 
$7; quarters, $4.50: Italian style tonno, $10.50 for paper labels, 
and $11.50 for lithographed tins, all prices per case, f. o. b. 
cannery. - 
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Some Buying—Some Carload Buyers, but Not Many—Futures, 

Said to Have Been Bought Better—But Few Tomatoes 

to Be Packed in Michigan This Season—Good 
Crops of Cherries—Buyers Want No. 2 
Tomatoes—Hawaiian Pineap- 
ple Prices Please. 
By “Wrangler,” 
Special Correspondent “The Canning Trade.” 
Chicago, June 20, 1924. 
OME BUYING—The brokers report that the wholesale gro- 
cers are buying spot canned foods for immediate delivery 
freely, but that they are buying them in small quantities, though 
frequently, the same old policy that has been prevailing for two 
years. 

It is a policy that is reducing the brokerage business and 
the wholesale grocery business, so far as the handling of canned 
foods is concerned, to an insignificant and tritiing volume. 

Some merchants are still buying spot canned foods in car- 
load lots and 1,000-case lots, but nearly all of them are prefer- 
ring to buy in anywhere from 25-case to 100-case lots, and have 
pursued this policy for two years past. They have brought can- 
ners and brokers to the verge of exasperation and almost to the 
verge of desperation. 

It is reported, however, by the brokers that the buying of 
futures this year by the wholesale grocers has been on a rather 
liberal scale, and that when the 1924 pack of canned foods is 
ready for delivery, transactions and distribution will begin to 
look like old times. 

Those of the wholesale grocers who have bought futures in 
canned foods of the 1924 pack this season will in all probability 
profit by their good judgment, for it now looks as if nearly 
everything in canned foods would be a short pack this season 
from various causes; in some sections from drought, but in most 
sections from too much wet weather and too much cold weather 
and a too late spring and shortened growing season. 

Michigan canners are going to hold a meeting this week at 
Muskegon, so I have learned, of an executive character for con- 
sultation in relation to the condition of crops, and in my next 
communication I may be able to give you some information in re- 
lation to at least whatever information they care to make public. 

There will be very few tomatoes packed in Michigan this 
year. Planting season has almost passed, and very few plants 
have been set out, and those that have been put out have declined 
to grow, mistaking the spring for wintertime. 
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Cherries—Michigan expects a good yield of red pitted cher- 
ries, and the canners of that State are making rather attractive 
prices on cherries in No. 2 cans syrup and juice and in No.-10 
cans in juice for pies. The prevailing price just at present on 
No. 10 red sour pitted cherries in juice is $8.00 per dozen, f. o. b. 
Michigan. I understand that New York canners are pricing No. 
10 cherries at 50c per dozen higher. 

There is rather an urgent demand for No. 2 standard toma- 
toes for immediate delivery, but prices in the East have ad- 
vanced so fast and so high that our buyers can no longer go to 
Maryland and Delaware for their supply. They are now looking 
for them in Missouri, Kentucky and Tennessee. The tomatoes 
that were obtainable from Florida early in the season have all 
been sold and none are now to be had. 

It looks as if the buyers will have to turn their attention to 
No. 3 size tomatoes which are quoted in Maryland, I understand, 
at $1.30 to $1.35 per dozen, whereas No. 2 size are quoted at 
$1.20. I learned that some are buying the No. 3 size instead of 
the No. 2 size. 

The Hawaiian pineapple people announced their prices this 
week on their output for 1924, and the wholesale grocers are 
very much pleased to find that they have made a concession be- 
low the price of 1923 opening of about 12% to 15 per cent on the 
average. 

The reason, I understand, for the concession is that there is 
a crop of pineapple plants which come into bearing the second 
year after being planted and will bear heavily this year, and the 
supply of pineapple will be rather more plentiful than in pre- 
vious years. 

_There is another instance in which the canners of the 
United States are to be commended for their good sense and 
good judgment in meeting conditions where the purchase power 
of consumers is decreasing through lack of manufacturing em- 
ployment to some extent, and though the unprofitable situation of 
our farming population, thereby giving, when they have been 
able to secure raw material at lower prices than last year, to the 
consumers the benefit of the reduction. 

This, of course, has not been possible with many lines, like 
peas, corn and tomatoes, because the canners in those lines not 
only have had to pay prices for raw products equal to those of 
last year, but they have had to add to their prices the increased 
cost of tin cans. Generally the canners of the United States 
have been very patriotic and reasonable in making their prices 
on canned foods for 1924 so as to meet conditions and show their 
disposition to be helpful to all the people—their customers. 


ST. LOUIS MARKET 


Market Very Dull—Supplies in Jobbers’ Hands Lower Than Ever 
—Every Item Wanted—Low Prices and Qualities Sought 
—Pea Situation Tense—Corn Is Quiet—Tomatoes 
Slow Sellers—Some Items Are Especially 
Wanted—Big Strawberry Can- 
ners of the Ozarks. 


St. Louis, June 19, 1924. 
By “Missourian,” 
Special Correspondent “The Canning Trade.” 


HE MARKET—There is nothing much doing in canned 
foods. The market is very dull and the volume of business 
is limited. Even the largest distributors are purchasing 
small stocks, and the bulk of their purchases are on the spot. 
Stocks are down about as low as they can go, and the largest 
distributors have a smaller reserve of all lines of canned foods 
than they have had at any time for this season of the year for 
many years. There has been a clean-up of nearly everything, 
and if it is not so now, there will be before the new packs are 
needed. The goods wanted by distributors are ior nearly every 
item on the list, and the general preference seems to be for the 
cheaper lines and lowest prices, and those that appear to the 
economical buyer, whether at retail or wholesale, and which can 
be offered as specials at the retail stores. Lines that are sup- 
posed to be luxuries or higher priced are not wanted. 
Peas—There is considerable concern over the pea situatior, 
and the outlook is not promising. Spot peas are scarce, as new 
packesr have not been much of a factor as yet. The South has 
started its pack, and advices state that conditions are better 
than those of New York and Wisconsin. Wisconsin canners are 
pessimistic. The cold weather has retarded the development of 


the crop. Early deliveries are wanted because of the small 
holdings. 
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Corn—Corn is quiet and standards are steady. Fancy is 
firm and in good demand. 

. Tomatoes—Tomatoes continue to be slow sellers, with most 
of the calls for No. 2s. The majority of the holders are firm. 
No. 3s and No. 10s are on the market. ; 

Miscellaneous—Succotash is wanted, but is scarce, and slight 
premiums are paid for the better grade. Spot string and string- 
less beans are short, and some anxiety is manifest concerning 
futures. Beets and other lines which have been considered as of 
secondary importance are now being generally called for. Limas, 
pumpkin and sweet potatoes are of considerable interest in trad- 
ing. Spots are nearly all gone. Generally the situation is strong. 

Fruits—California standard clings are the most popular 
items in fruits. Indications point to a shortage. Spot offerings 
include assortments of choice and fancy grades, which are not 
of much interest. Pears are scarce. Cherries have improved on 
spots, but they move rather slowly on future contracts. Red sour 
pitted cherries are scarce, and there is a fair demand for them. 
Pineapple is in seasonable demand, and spot stocks are moving 
fairly well. 

The size of the strawberry industry in the Ozark section of 
Missouri and Arkansas is shown by the report of E. A. Ptugh, 
representative of the Bureau of Agricultural Economics of the 
United States Department of Agriculture, which reveals that the 
berries sold in Monett and Neosho at auction this season alone 
amounted to $1,232,000. This does not include shipments that 
were made independently of the association and which will swell 
this total quite a bit. Shipments have continued last week, and 
the season has been an unusually profitable one despite the heavy 
rains. 

As a feature of the strawberry industry in Monett, and an 
appreciation of the part the brokers, commission men and grow- 
ers play in this business to the interest of Monett, a banquet 
was given here in their honor by the Monett Commercial Club. 
One of the guests of honor was W. W. Stevens, of Neosho, who 
believes he is the first man to have ever contracted for berries 
in Missouri at auction, almost 25 years ago. Since that time he 
has been one of the regular buyers. ' 

Market Prices—Prices are quoted here as follows, f. o. b. 
point of shipment: 


Corn— 
No: 2 Fancy Crosby; Minnesota... $1.30 
No. 2 Gold Bantam Fancy, Minnesota................ 2.00 
No. 2 Standard Evergreen, Wisconsin................ 1.00 
No. 2 Fancy, Narrow Grain, Extra Sweet, Wisconsin.. 1.20 
No. 2 Fancy, Country Gentleman, Wisconsin......... 1.30 
No. 2 Fancy, Country Gentleman, Illinois............ 1.30 
No. 2 Extra Standard Evergreen, Illinois............ 1.10 
No. 2 Fancy, Narrow Grain, Towa... .........000000 1.20 
No. 2 Extra Standard Country Gentleman, Indiana... 1.25 
No. 2 Fancy Country Gentleman, Indiana............ 1.30 

Tomatoes— 

Peas— 
No 1) Wisponsin, ancy. 2.60 
No; 2 Alaska, Wasconsin, 2.20 
No. 3 Alaska, Wisconsin, Fancy. 1.75 
No. 2 Alaska, Wisconsin, Extra Standard............ 1.90 
No. 3 Alaska, Wisconsin, Extra Standard............ 1.50 
No. 4 Alaska, Wisconsin, Extra Standard............ 1.49 
No. 2 Sweet, Wisconsin, Fancy............0.esecs0e- 2.25 
No. 3 Sweet, Wisconsin, Fancy.............ccceeeees 1.90 
No. 4 Sweet, Wisconsin, Fancy...........ccccccecess 1.60 
No. 1 Sieve, Sweets, Wisconsin, Extra Standard...... 2.00 
No. 2 Sweets, Wisconsin, Extra Standard............ 1.75 
No. 3 Sweets, Wisconsin, Extra Standard............ 1.50 
No. 4 Sweets, Wisconsin, Extra Standard............ 1.45 
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CALIFORNIA MARKET 


Annonucement of Fruit Prices a Surprise—Prices With Growers 
Not Yet Arrived At—Condition of Crop Below Average— 
Clingstone Peaches May Be Very Short—The Cherry 
Crop Harvested—New Pear Specifications and 
Prices to Growers—Peach Growers Stand 
Firm—Apricots Will Run Small— 

Salmon Almost Extinct on 
the Sacramento Rover 
—Coast Notes. 

San Francisco, June 19, 1924. 
By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


RUITS—Several small canning concerns have been soliciting 
k canned: fruit business of late based on the opening prices 

of the larger interests, a reduction of 10 per cent from the 
formal prices of the latter being the usual offer. Very little 
business has been done, the wholesale trade being in no hurry 
to anticipate its requirements. The announcement this week of 
opening prices was very much of a surprise, because they were 
not expected, at least until something more definite in the way 
of growers’ prices was known. To date canners and growers have 
not been able to get in complete accord on the matter of prices, 
but it is expected that such differences as exist will shortly be 
ironed out. Canners expect to pay more for most fruits than 
they did last season, but in some instances growers have their 
ideas quite above those of packers. 

The Crops—On June 11 the California State Department of 
Agriculture released a statement on the condition of crops which 
is having a decided bearing on the market situation. According 
to this report, the condition of the apple crop is rated at 75 per 
cent, as compared with a ten-year average of 79 per cent. The 
lack of rain is held to be responsible for the poor setting of the 
fruit. Peaches show a 75 per cent crop, as compared with 91 
per cent last year and a ten-year average of 86 per cent. In 
Sutter county, the home of the clingstone canning peach, a 25 
per cent is reported. Prospects are listed as being very poor 
in the southern part of the State, excellent in Placer county, and 
fair to good in the San Joaquin Valley. The year’s crop is esti- 
mated at 325,000 tons, as compared with 380,000 tons in 1923. 
Freestones are making a better showing than are clingstones. 
The pear crop shows a condition of 68 per cent of normal, as 
compared with 75 per cent last year and a ten-year average of 
78 per cent. Apricots show a condition 65 per cent of a normal, 
compared with 98 per cent last year and a ten-year average of 69. 
Plums suffered some loss as a result of the recent heavy winds, 
and the condition of the crop is rated at 74 per cent, compared 
with 97 last year and a five-year average of 79. The cherry crop 
is estimated to be 62 per cent, compared with 75 last year and 
a seven-year average of 74. 

Cherries—A considerable portion of the cherry crop has been 
harvested, and prices to growers have been well under the prices 
named by the Cherry Growers’ Association early in the season. 
In but few places has as much as 6 cents a pound been paid for 
Royal Annes, with 5% cents probably the average price. 

Pears—The California Pear Growers’ Association has re- 
vised its specifications asd prices covering the sale of pears to 
canners. The effect of the new specifications and prices is to 
advance the price of 2%-inch and larger pears by $5 a ton to 
the grower, making this $57.50 a ton, and to reduce the price of 
pears between 2% inches and 2%% inches by $5 a ton to a price 
of $42.50. The original specifications and prices on No. 2 pears 
remains the same, the change being to give a premium for size 
and quality. Many growers plan to ship their smaller size pears 
East and deliver the larger sizes to canners at the increased. price. 

Peaches—A meeting of cling peach growers was held re- 
cently at Yuba City. and it was decided to stand by the directors 
of the California Canning Peach Growers in the matter of prices 
to be fixed for the crop this season and to back them up in co- 
operative canning if canners refuse to pay the prices decided 
upon. Last year $30 was the price agreed upon, and growers 
sre exnecting in the neighborhood of $45 a ton this year, owing 
to the shortage of the crop, the tendency of fruit to run to small 
sives and to improved market conditions. The growers voted 


t~ keen the size of No. 1 peaches the same as last year, despite 
the fect that efforts are being made in some quarters to have 
the size reduced. 

; Apricots—Apricots are moving to the fresh fruit markets 
in quantities, and it will be but a short time until canning opera- 
tions will be commenced. Very little buying has been done as 
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yet, but this cannot be delayed much longer. Owing to the fact 
that not more than 40 per cent of the apricot orchards of Cali- 
fornia are under irrigation, the fruit promises to run to small 
sizes and but a comparatively small portion of the crop will be 
suitable for canning. The crop promises to be about 60 per 
cent of that of last year, according to estimates of officials of 
the California Prune and Apricot Growers’ Association. 


Olives—The California Olive Growers, Inc., is making splen- 
did headway in its drive for membership, and has the desired 
acreage about signed up. It has adopted the name “Sun-Ripe” 
for its pack of ripe olives, and the fruit will shortly be offered 
under this brand. 

Salmon—An initiative measure to perpetuate the Klamath 
River as a breeding place for the king salmon will find a place 
on the ballot of the November election in California. The once- 
famous run of salmon in the Sacramento and San Joaquin Rivers 
is now almost a thing of the past, and the Klamath River is the 
last stream in this State in which the salmon can find a place to 
spawn. A proposal to erect a dam in the river near Orleans is 
bein opposed by the Fish and Game Commission. The salmon- 
canning industry in this State at one time assumed quite large 
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proportions. It had its beginning in 1864, when John and George 
Hume and Andrew S. Hapgood commenced operations near Sac- 
ramento, putting up 2,000 cases a year for several years. These 
men changed their base of operations to the Columbia River, but 
others took up the industry, and by 1882 the pack amounted to 
200,000 cases a year. In recent years the largest pack was 
22,766 cases, made in 1919. 


Coast Notes—Immigration Director Alfred Burnett, of Hono- 
lulu, T. H., is considering the application of the Hawaiian Tuna 
Packing Co. to import 50 expert fishermen from Japan. 


Elmer E. Hemrich and his son, A. L. Hemrich, clam packers, 
of Alaska, were recent visitors at San Francisco, Cal., coming 


— to make arrangements for enlarging their plant on Kukuk 
ay. 


Delegates to the convention of the National Association of 
Retail Grocers at Los Angeles, stopped at San Francisco for 
two days, and were the guests of the trade in a series of sight- 
seeing trips and entertainments. 


_ _ J. H. Bliss, of Libby, McNeill & Libby, Chicago, was a recent 
visitor at San Francisco. 


What Canned Foods Distributors are Doing 


Jobbing Business Good—Canned Foods Scarce and Active—Manufacturers vs, Private 
Brands in Limelight—I]linois Wholesale Grocers Meet—Plan to Help 
in Canned Foods Week Movement in November—Ar- 
bitration Act Has Passed House of Represent- 
atives— Harry L. Smith Dies. 


grocers and chain store operators indicate that a good bus- 

iness is being done in the general line of staples, and the 
industry on the whole is in a healthy condition. The canned 
foods departments in particular have been showing marked ac- 
tivity, and in some instances sellers hav: been obliged to inform 
their trade that they were entirely sold out of wanted items. 
Practically all of the private label wholesale grocers are being 
forced to substitute new brands for their current business, the 
supply of various canned foods which they normally carry for 
their regular trade being exhausted. 


Despite the generally healthy tone of the market, however, 
the wholesale grocers and chain store buyers continue to op- 
erate most conservatively. The fact that this year is a presi- 
dential year is having a direct bearing upon the situation. Again, 
there is a tendency among many of the jobbers to hold off their 
borrowing this year as long as possible, although money is com- 
paratively easy at the present time. ; 

Private Labels—Considerable discussion has been heard in 
wholesale grocery and specialty manufacturing circles during 
the past month regarding the growing tendency on the part of 
wholesale grocers to feature their house brands against the na- 
tionally advertised brands which they carry and distribute. 

For a number of years there has been friction between the 
manufacturers and distributors on this question. Previously, 
this friction has been caused by the fact that manufacturers 
charged that the wholesale grocers were not co-operating fairly 
with their specialty men. Some of the manufacturers charged 
that after their specialty men had secured an order from the 
retail grocer, and the order had been accepted and passed along 
to the wholesale grocer for filling, the wholesale grocer would 
substitute his private brand on the order. The wholesale gro- 
cers were guaranteed their profit on all specialty orders turned 
over to them, bearing the seal of the American Specialty Manu- 
facturers’ Assocaiton, but even so, the difficulty continued. Dur- 
the past few years, wholesale grocers have complainei against 
alleged unethical practices on the part of the specialty men. 
According to some jobbers, the specialty men would come into a 
certain territory, canvass the various jobbers until they found 
one who would cut the established price, and then go out and 
sell the retail trade at this cut price thus “killing” the market 
for other wholesalers who were selling, or trying to sell at the 
regular established resale prices. The manufacturers have done 
everything possible to stamp out this evil. Latterly however, 
there have been indications that the wholesale grocers have not 
been satisfied with the profit allowed them on nationally adver- 
tised food products. At the 1923 convention of the American 
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Specialty Manufacturers’ Association, O. J. Moore, of the O. J. 
Moore Grocer Co., of Sioux City, Iowa, “went to the mat” with 
the specialty men on this subject. Mr. Moore is a vice-president 
of the National Wholesale Grocers’ Association, but he appeared 
before the specialty convention at Minneapolis last September as 
a representative wholesale grocer, not representing any associa- 
tion. After an address to the specialty men, outlining the ad- 
vances in overhead costs of the jobber, and pointing out that the 
profits allowed the wholesale grocers have not risen in propor- 
tion, Mr. Moore submitted to the manufacturers a detailed list, 
and specified the percentage of profit which he believed the job- 
bers were entitled to on each item. These percentages were 
materially over the present trade discounts in many instances. 
Owing to Federal regulations governing price fixing, the Amer- 
ican Specialty Manufacturers’ Association was not able to take 
any action upon Mr. Moore’s suggestions, as an organization, 
but a meeting was subsequently held in Chicago, at which the 
question was further discussed. Nothing definite has been done 
in this direction, however. 

At the recent convention of the National Wholesale Grocers’ 
Association in Chicago the question of jobbing profit on na- 
tionally advertised specialties was informally discussed at great 
length, and it appeared to be the consensus of opinion among 
jobbers that it would be more profitable to concentrate on house 
brands, upon which the jobbers can regulate their own profit. 

Informal discussion among the manufacturers at Minneap- 
olis last September indicated that many of them have been seri- 
ously considering the question of direct selling of specialties. As 
several manufacturers pointed out the manufacturers at present 
make the goods, advertise them, sell them to the retail trade, 
o. k. the credit of the buyer and guarantee the profit, leaving 
the jobber only the task of making actual delivery, collecting, 
and remitting. In cases where drop shipments are made, all the 
jobber has to do is collect. There was considerable interest in a 
conversation revolving around this problem in which it was sug- 
gested that it would not be entirely beyond the bound of possi- 
bility for the manufacturers to club together and establish co- 
operative warehouses and clerical forces at principal distribut- 
ing points in the event that an attempt to sell direct be made. 


Illinois Association Elects—A. W. Oakford, of Oakford & 
Fahnestock, of Peoria, was re-elected president of the Illinois 
Wholesale Grocers’ Association at its annual convention. Other 
officers elected were: R. O. Ahlenius, of J. F. Humphreys Co., 
Bloomington, first vice-president; Lewis Williams, Webster Gro- 
cery Co., Danville, second vice president, and Al Trefager, Chas. 
J. Off Co., Peoria treasurer. Roy Davidson, of M. O’Connor & 
Co., of Indianapolis was one of the speakers before the meeting. 
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Among the important resolutions adopted were the following: 
“Resolved, That under present day conditions it is 
absolutely necessary that the wholesale grocer shall 

know his cost in order to make his selling price on a 

basis that will enable him to stay in business, and con- 

tinue to give the service to his trade that they demand. 
“Resolved, That we as citizens as well as whole- 
sale grocers take an active interest in legislation both 

State and National, in securing wise legislation and in 

defeating that which is a menace to and harmful to our 

nation.” 

Harry L. Smith Dies—Harry L. Smith, president of the 
LaFayette Smith Grocer Co., of Springfield, Ill., died May 27th, 
having suffered a severe cerebral hemorrhage on May 24th. He 
was a prominent member of the Illinois Wholesale Grocers’ As- 
sociation and beloved by all who knew him in the trade. He 
had a host of friends in the wholesale grocery business and 
Masonic circles, where he was always prominent and active, hav- 
ing been honored with the Thirty-third Degree. - ; 

Arbitration Bill—Austin L. Baker, chairman of the Arbitra- 
tion Committee of the National Wholesale Grocers’ Association, 
writes: “The National Wholesale Grocers’ Associaton is pleased 
to report that H. R. 646, the proposed United States Arbitration 
Act, was passed by the House of Representatives of Congress 
prior to its adjournment. As members know, the principles in- 
volved in this bill are in line with the arbitration policy of the 
National Wholesale Grocers’ Association. The bill proposes that 
a written provision in a contract involving interstate or foreign 
commerce, to arbitrate a controversy arising under such cnotract, 
or an agreement to arbitrate any dispute under such contract, 
shall be valid and enforceable except on such grounds as exist in 
law or equity for the revocation of any contract. Congress has 
adiourned, and unless called in special session. will not reconvene 
until December next. At that time the bill which now has passed 
the House of Representatives “vill be before the Senate for 
action.” 

A TRIBUTE TO J. W. HILL 
By John A. Lee 

The canning industry has lost a great friend in the death 
of J. W. Hill, recently, for two terms, President of the Western 
Canners’ Association. 

He was in Los Angeles, Cal., visiting his son, who lives 
there, and was seized with heart trouble, and his death ensued 
Thursday, June 12, 1924. He will be buried at his home, Des 
Moines, Iowa, Saturdav June 21, 1924. 

He had been intimately connected with cannnig and the 
canning industry in Iowa for manwv ~ears, was once president 
of the Iowa Traveling Men’s Association, and was connected with 
several successful business enterprises in Des Moines, also a 
prominent member of the Masonic Order, and a member of the 
Christian Church. 

He was a man of splendid natural and acquired ability and 
one of the finest presiding officers and most pleasing speakers 
among all the canners of the United States. 

His natural courtesy and genial spirit of fellowship came 
from his heart and endeared him to everyone who had the privi- 
lege to know him. 

Mr. Hill was raised in Texas and came to Des Moines many 
years ago on horseback, and became one of the most valued 
citizens of that city and of Iowa. 

He was a member of the Board of Directors of the Grimes 
Canning Co., Grimes, Iowa, and the Dexter Farmer Canning Co., 
of Dexter, Iowa. 


CAPT. E. V. WEBSTER, 58, DIES FROM 
HEART DISEASE. 


“Capt. Emory Vaughan Webster, 58, 
died at his home in Greenway Apartment to- 
day from heart disease. Ftneral services 
will be held Thursday at 2 P. M. at the resi- 
dence of his son, 3036 St. Paul street. The 
Rev. Louis Randall, of Allnutt Memorial 
Church, will conduct services. 
For a number of years Captain Webster 
has been connected with the oyster commis- 
sion business of Baltimore and Canton, being 
one of the pioneers in this industry. He is 
survived by his widow, Mrs. Anna Cox Web- 
ster, and one son, G. Preston Webster.” ; 
The above appeared in the afternoon papers of 


THE CANNING TRADE 


June 23, 1924. 


Baltimore June 17th, and it marks the passing of pos- 
sibly the most famous man in the oyster business of 
Baltimore. When that industry flourished here “Cap- 
tain” Webster was known in all the great reaches of 


the Chesapeake Bay. He commanded a whole fleet of 
oyster boats at one time. 


With the waning of that great industry he be- 
came interested in canning, and was the “Webster” of 
Webster; Butterfield & Co., well known as canners of 
this city. Few men of this industry had a wider 
acquaintance or more friends, and his passing causes 
sorrow proportionately. 


His son, Preston Webster, who has been his active 
representative in the canning company for years, sur- 
vives him. 


RECEIVER’S SALE 


OF VALUABLE FACTORY PLANT AND EQUIPMENT. 


On premises lately occupied by the Mount Holly Cannin 
pany, in Mount Holly, New Jersey, the subscri i 
sale, at public vendue, on oe 


TUESDAY, JULY 8, 1924, AT 1 O'CLOCK P. M., 
the following: 


_ Brick Factory of about 17,000 square feet of floor space, besides 
cffices and boiler room, with ample oo on which ely accessible 
fiom two streets and lying along a creek. 

Vacant Let adjoining. 


125 H. P. Boilers with Stack. 

100 H. P. Boilers with Stack. 

800 gal. Vacuum Pans and Chambers. 
100 gal. Pulp Vats with Copper Coils. 
2000 gai. Pulp Vat with Copper Coils. 
Union Vacuum Steam Pumps. 

50 peeler capacity Peeling Table. 

6 oz. Can Fillers. 

36 Hole Filler. 

Sprague-Lowe Pulpers. 
Sprague-Lowe Exhaust Box. 

Tomato Washer. 

35 H. P. Steam Engine. 

Union Air Compressor with Tank. 
Sieam Crane for processing. 

Process Baskets. 

Process Tubs. 

Sprague-Lowe Scalder. 

Sprague-Lowe Washer. 

Electric Motor and Starting Box. 
Fairbanks Scales. 

Double Action Steam Pumps. 

Extra large Burnam Vacuum Steam Pump. 
125 lb. pressure Steam Traps. 

Knapp _Labelers. 

Time Clock and Files. 


Also Pulp Finishers, Pulp Containers, Conveyor and Engine, Pulp 
Pumps, Overhead Track and Frame, Hand Trucks, Belting, Packing, 
Shafting, Hangers and Pulleys, Gas Stoves, Galvanized Tubs, 
suckets, new Empty Cans, Office Furniture and other articles too 
numerous to mention. 

Persons wishing to examine the property and an inventory and 
schedule of the machinery and other personal property_ prior to the 
sale will call upon the subscriber at his office, 115 Main Street, Mount 
Holly, New Jersey. 


Conditions at sale. 


RICHARD B. ECKMAN, 
Receiver of the Mount Holly Canning Company. 


BERLIN QUALITY 


Over 3000 Canning Machines In Successful Operation 


CANNING MACHINERY 


— for the — 
Pea Canner Fruit Canner 
Corn Canner Milk Canner 
Tomato Canner Meat Canner 


BERLIN CANNING MACHINERY WORKS 
BERLIN, WIS. 
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LEWIS CUTTER 


; —FOR— 
Beans, Okra, Celery, Rhubarb 


KOOK-MORE-KOILS 


are 


The Ideal appliance for your cooking tanks, 
used in either glass lined or cypress tanks. 


Copper Steam Jacket Kettles 
Indiana Pulper 

Kern Lightning Finisher 
Indiana Chili Sauce Machine 


Washers Sorting Tables Attention, Mr. Canner:-lf your cutter does not cut old and 
stringy beans clean, then you should have a Lewis Cutter, 
Glass Lined and Cypress Tanks | which cuts perfectly. 
We also build; Pineapple Peelers, Corers, Sizers and Slicers, Power Can 
130 E. Georgia St., INDIANAPOLIS, IND. 


E. J. LEWIS Middleport, N. Y. 


CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans. The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 


CAMERON CAN MACHINERY CO. 240 N. Ashland St., Chicago, U.S. A. 


i 
| 
| | 
| | 
| | 
| 
| 
| 
| 
> 
| 
~~ 
CAN MACHINERY Co 
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Selling Value 


sales over the counter 

are decided at the moment of | 

purchase by the appearance of 
he label. Does your package — 
eally help sell your product? — 


We offer you the experience .. 


gained during fifty years 
effort in creating successful 
labels that have helped sell 
goods all over the world. — 


We maintain a Bureau of 


| brands and trade-marks for 


United States Printing 
Lithograph 


SMILE AWHILE 


NATURAL 
The inquisitive old lady was bending over the bed of a 
wounded soldier whose head was swathed with cotton ad linen. 
“Were you wounded in he head, my boy?” she asked. 
“No’m,” replied a faint voice. “I was shot in the foot and 
the bandage has slipped up.” 


= 


A QUESTION OF SPEED 


Fair Client—How long will it take to get a divorce? 
Lawyer—How fast is your husband ?—Judge. 


THE EYES HAVE IT 


Father (sterniy)—What do you mean by dancing the hula- 
hula at that party? 


Flapper—Why, daddy, I was just putting a little motion 
before the house. 


OF COURSE 
He had been looking over the cards of greeting on the coun- 
ter for some time, when the saleslady suggested: 
“Here’s a lovely sentiment: ‘To the Only Girl I Ever Loved.’ ” 
“That’s fine,” he said, brightening. “I’ll take five—no, six 
of these, please.” 


“REALLY” 


She—Just think, we have been married twenty-four hours. 


. ener it seems as though it were just yesterday.—Punch 
Bowl. 


UNDER SUSPICION 


Several members of a woman’s club were chatting with a 
little daughter of their hostess. 


“IT suppose you’re a great help to your mother,” suggested 
one. 


“Oh, yes,” replied the youngster, “and so is Ethel, but today 
it’s my turn to count the spoons after the company has gone.” 


EFFICIENCY PLUS 
“That efficiency expert makes it a rule to search five min- 
utes—no more and no less—when he loses a golf ball.” 
“It’s a good rule, too. I played with him once when he lost 
a ball, and we found three in the five minutes.” 


“CHEWING THE RAG” 
“Do you like bananas ?” asked the old lady. 


“Madam,” replied the slightly deaf old gentleman, “I do not, 
I prefer the old- fashioned night shirt.”—Black and Blue Jay. 


A PROUD RECORD 
“You here again after only eight months!” snorted the 
judge. “Didn’t I give you a year the last time?” 
“Ye did, yer honor,” assented the prisoner, puffing out his 
chest, “but I had lots of time taken off for good behavior.” 


RECOGNIZED 


Pedestrian-in-a-Hurry—Five dollars extra if you’ll get me 
to the railroad station in ten minutes! 


Taxi Driver—Yes, sir. I make a specialty of criminal cases.” 


EXACTING BOSS 
“Does your wife know how to wash dishes?” 
“T should say she does. I can’t do them to suit her at all.” 


THE MAN PAYS 


Ann of the Follies—I have a husband with money galore. 
Stella—Why, dearie, you never told me you were married. 
Ann—I’m not—he isn’t my husband. 


WUXTRY! 


Boast—I am descended from a long line of strong men. 
Roast—Well, several of my ancestors were newsboys in the 
Stone Age. 


5) 
— 
3 
| 
| 
Trade Mark Bureau 
_ Write us f rticulars—the 
Write us for particulars—the 


June 23, 1924. 


THE CANNING TRADE 


WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
APRONS (factory), acid, waterproof. 

Phil Emrich, Cincinnati. 

Wm. Gross, Sharon, Pa. 

Automatic Canmaking Machinery. 

makers’ Machinery. 

BASKETS (wire), scalding, picking, etc. 

A. K. Robins, & Co., Baltimore. 


See Can- 


BELTS, carrier, rubber, wire, etc. 


La Porte Mat & Mfg. Co., La Porte, Ind. 
Link-Belt Co., Chicago. 


Bean Cleaners. See Cleaning & Grading Mchy. 

Beans, Dried. See Pea and Bean Seed. 
BELTING. 

Link-Belt Co., Chicago 

Berry Boxes. See Secate, wood. 


BLANCHERS, vegetable and fruit. 
Anderson Filling Mach, Co., Alameda, Calif. 
Ayars Machine Co., Salem, N. J. 

‘wea Manfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co. Baltimore. 
Sprague-Sells Corp., Chicago. 


Blowers, pressure. See Pumps. 
BOILERS AND ENGINES, steam. 


Edw. Renneburg & Sons Co., Baitimore. 
A. K. Robins Co., Baltimore. 

Slaysman & Co., Baltimore. 

Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 

Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine €o., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Edw. Ermold Co., New York City. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOX (Corrugated) SEALING MACHINE 
McStay Machine Co., Los Angeles. 


BOXES, CRATES and Shooks, wood. 


Boxes, corrugated paper. See Corrugated 
aper Products. 

Boxing Machines, can. 
can. 

BROKERS. 
Beatty-Archer Co., Inc., Houston, Texas. 
Thos. J. Meehan & Co., Baltimore. 

J. M. Zoller Co., Baltimore, Md. 

Buckets and Pails, fiber. See Fiber Containers. 

Buckets and Pails, metal. See Enameled 
Buckets. 

Buckets, wood. See Cannery Supplies. 

BURNERS, oil gas, gasoline, etc. 


A. K. Robins & Co., Baltimore. 
BY-PRODUCTS, machinery. 

Edw. Renneburg & Sons Co., Baltimore. 

Burning Brands. See Stencils. 

Cabbage Machinery. See Kraut Machinery. 

Can Conveyors. ee Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 
Ams Machine Co., Max, New bs City. 
E. W. Bliss Co. ‘Brooklyn, N. 
Cameron Can Mch hy. Co., ees. 
John R. Mitchell Co., Baltimore. 
McDonald Machine Co., Chicago. 
Seattle-Astoria Iron Works, Seattle, Wash. . 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CAN-SEALING COMPOUNDS 

Max Ams Machine Co., New York. 

Dewey & Almy Chem, Co., Cambridge, Mass. 
CANNERY SUPPLIES. 


Ayars Machine Co., Salem, N. J. 

Berlin Cang. Machy. Wks., Berlin, Wis. 

Emrich, Cincinnati, 

K. Robins & Co., Baltimore. 

Co., Baltimore. 

Slaysman & Co., timore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 

Canning Experts. See Consulting Pxperts. 

= Stampers. See Stampers and Markers. 
esters. Canmakers’ Machinery. 

Filing Machines, bottle. See B 


See Labeling Machines, 


ettlers’ Mehy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, Ohio. 
Phelps Can Co., Balti — 
Southern Can "te. Baltim 
Virginia Can Co., Roanoke, 
Wheeling Corrugating Co., Wheeling, W. Va. 
Cans, fiber. See Fiber Containers. 
CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co. Baltimore. 
Sprague-Sells Corp., Chicago. 
Capping Machines, “solderless. See Closing 
Machines 
Capping inet, soldering. See Cannery Supls. 
CARRIERS and Conveyors, gravity. 
Link-Belt Co., Chicago. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 
Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Convey- 
ors. 
Checks, employees’ time. See Stencils. 
Choppers ood, fruit, mincemeat, etc. 
Chutes, ravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
CLEANING & aaa MACHINERY, 


Peas, 
Huntley Mf Suver Creek, N. Y. 
"Cleaner Co., "Silver Creek, 


Invincible 
N.Y. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 

CLOSING MACHINES, open top cans. 

Ams Machine Co., Max, New York City. 

BE. W. Bliss Co., "Brooklyn, N. Y. 

Cameron Can Machy. Co., Chicago, Ill. 

Seattle-Astoria Iron Wor rks, Seattle, Wash. 

Slaysman & Co., Baltimore. 

Wheeling Corrugating Co., Wheeling, W. Va. 

Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See Milk 
Condensing Mchy. 

Colors, Certified for” foods. 

CONVEYORS & CARRIERS, canners. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Hansen Cane. Mchy. Corp., Wis. 
La Porte Mat & ow hs » La Porte, Ind. 
Link-Belt Co., Chic 
A. K. Robins & Gn. 

COOKERS, continuous, agitating. 
Anderson-Barngrover San Jose. Cal. 
Anderson Filling Mach, Sioa’. Calif. 
Berlin Cang. Machy. W 8. 
Souder Mfg. Co., Bridgeton, N. J. 

Cookers’ retors. See Kettles, proces: 
Cookers and Fillers, corn. See Coen Cooker- 
illers. 

COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 

COPPER COILS for tanks. 

F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles. copper. 

CORING HOOKS, pitting spoons, etc. 
Phil Emrich, Cincinnati. 

CORKING MACHINES 
Edw. Ermold Co., New York City. 

CORN COOKER-FILLEBS. 

Ayars Machine Co., Salem, N. J 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Bros., Morral, Oh io. 

Robins & Co., Baltimore. 
Corp., Chicago. 

CORN CUTTEBS. 

Berlin Cang. Mach. Wks., Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKEBS (in the can). 

Ayara Machine Co.. Salem, J. 
Berlin Cang. Mach. Wks., Berlin, Wis. 


CORN HUSKERS and 


Berlin Cang. Mach. Wks., Berlin, Wis. 
Huntley Mfg. Co., Silver creck, N. ag 


— rain Cleaner Co., Silver Creek, 
Morral Bros.. Morral, O. 


Peerless H Fr Co., Buffalo. 
ond Agitators. See Corn Cooker 


CORRUGATED PAPER oo 
Hinde & Bauch Paper 
auc. ‘aper Co. 
Counters. See Can Counters. swine 
Countershafts. See Speed Regulating Devices. 
CRANES and carrying machines. 
—_ Belt Co., Chicago. 
K. Robins & Co., Baltimore. 
Scott Co., Baltimore. 
Zastrow Machine "Co. Baltimore. 
CRATES, Iron Process. 
Berlin Cang. —_ Wks., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baitimure. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mehy. 
Dating Machines. See Stampers and Markers 
DECORATED TIN (for Cans, Caps, ete.). 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Balt +? 
Wheeling Corrugatin ng Co., Wheeling, W. Va. 
Dies, can. nmakers’ chy. 
Double- -Seaming Machines. See Closing Mchs 
DRYERS, drying machinery. 
Edw. Renneburg & Sons = Baltimore. 
Slaysman & Co., Baltimore ” 
Elevators, Warehouse. 


Employees’ Time Checks. See geno 
ENAMELED BUCKETS, PAILS, etc. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Bngines 
-lined kettles. See Tanks, glass 
ned. 
EVAPORATING MACHINER 
Edw. Renneburg & Sons ry Baltimo ore. 


Anderson Filling Mach, Co., Alameda, Calif. 
Berlin Cang. h. lin 


.» Berlin, 
EXHAUST BOXES. Wis. 
K. Robins & Co. ne 
Corp., 
RUBBER GLOVES factory. 
Wm. Gross, Sharon, Pa. 
Phil Emrich, Cincinnati, O. 
Factory — See Stools. 
Factor a See Cannery Supplies. 
FA 
A. K. Robins Itimore, Md. 
Fertilizers. 


FIBRE CONTAINERS for food (not her 
metically sealed). 
American Can Co., New York. 
nde auc er Co. ndus hio. 
e auc aper Co., Sandusky, 
i and Cookers. See Corn 
Filling Mechines, bottles. See Bottlers’ Mchy. 
FILLING MACHINES, can. 
Anderson Filling Mach. Co., Alameda, Calif. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Ayars Machine Co., Salem, N. J 
Hansen Cang. Mchy. Corp.  Colaswone, Wis. 
Karl Kiefer Machine “Cincinnati, Ohio. 
Beatie Mfg. Co., Silver Creek, N. Y. 
K. Robins Co., Baltimore. 
Scott Co., Baltimore. 
Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 
Machine, syrup. See Syruping Ma- 
chines. 
MACHINES, catsup, ete. 
Indianapolis. 
Robins & Co., Baltimore. 
Sinclair Seott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
FLUX 


Dewey & Almy Chem. Co., Cambridge, Mass. 
Food Choppers. See a 
Friction Top Cans. See Cans, tin. 
Fruit Graders. See Cleaning and Grading 
Mehy., fruit. 
Fruit Parers. See Paring age 
FRUIT PITTERS and seeders 
Auntley Mfg. Co., Silver Creek, 
Fruit Presses. See Cider Makers 
Gauges, pressure, time, ete. Power Piant — 
Bauipment. 


| 


obins & Co., Baltimoe 
Sprague-Sells Corp., Chicago. 


ae, electric. See motors. 

ss-lined Tanks. See Tanks, glass-lined. 
Glue, for sealing fibre boxes. 

Governors, steam. See Power Pient Basip. 
Grading Mches. See Cleaning and Gr’d’g Mchy. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 


ing Mchy. 
Hoisting and Mehes. See Cranes. 
Hominy Making chinery. 
—— and Viners. See Pea Hullers. 
uskers and Silkers. See Corn Huskers. 
Ink, can stamping. See Stencils. 
INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Incketed Kettles. See Kettles, copper. 
JACKETED PANS, steam. 
F. H. Langsenkamp, Indianapolis, Ind. 
ars, fruit. See Glass Bottles, etc. 
Pumps. See 
Kerosene Oil Burners. Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
I". H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 

KETTLES, process. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 
Bdw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Zastrow Mchy. Co., Baltimore. 

KNIVES, miseellaneous. 

A. K. Robins & Co., Baltimore. 

Phil Emrich, Cincinnati, O. 

Kraut Cutters. 

A. K. Robins & Co., Baltimore. 
LABELING MACHINES 

dw. Ermold Co., New York City. 
fr H. Knapp Co., Yonkers, N. Y. 

Morral Bros., Morral, Ohio. 

LABEL Manufacturers. 

H. Gamse & Co., Baltimore. 

R. J. Kittredge & Co., Chicago. 

0. ., Roc 4 

O°S Pret & Litho. Co., Cincinnati. 

LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers’ and Markers. 

MARKING INK, pots, etc. See Stencils. 


Phil Emrich, Cincinnati. 


Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 
Meat Choppers. See oppers. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


Molasses Filling Machines. “See Filling Ma- 


hines. 
Nailing Machines. See Box Nailing Machines. 
OYSTER CANNERS’ MACHINERY. 

Berlin Cang. Mchy. Works, Berlin, Wis. 
Edw. Desneare, & Sons Co., Baltimore. 

A. K. Robins & Co., Baltimore. 

kers’ Cans. ee Cans. 

Pails, tubs, etc., fibre. See Fibre Containers. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 


tainers. 
Paring Knives. See Knives. 
PARING MACHINES. 
Phil. Emrich, Cincinnati, O. 
Sinclair-Scott Co., Baltimore. 
PAE&TE, canners’. 
Continental Mfg. Co., Philadelphia. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
Bdw. @mold Co., New York City. 
A. K. Robins & Co., Baltimore. 
PEA and BEAN SEED. 
D. Lapdreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 
PHA CANNERS’ MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Ayars Machine Co., Salem, N. J. 
Hansen g. Mohy. Corp., Cedarburg, Wis. 
Mugtiey Mfg. Co., Silver Greek, N. Y. 
rain Cleaner Co., Silver Creek, 
Link Belt & Co., Chicago. 
4. K. Robins & Co., Baltimore. 


Sprague-Selis Corp., cago. 
Pea Harvesters. See Farming Machinery. 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 


Berlin Cang. Mach. Wks., Berlin, Wis. 
A: re. 


Pea Hullers and Viners. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
PEELING KNIVES. 
Phil. Emrich, Cincinnati, 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Link-Belt Co., Chicago. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
— Belts and Tables. See Pea Canners’ 
chy. 


PINEAPPLE MACHINERY. 
E. J. Lewis, Middleport, N. Y. 
John R. Mitchell Co., Baltimore. 
Souder Mfg. Co., Bridgeton, N. J. 
Stevenson & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 
PITTING SPOONS, coring hooks, etc. 
Phil Emrich, Cincinnati. 
POWER PLANT EQUIPMENT 
Link-Belt Co., Chicago. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 
PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
RHUBARB CUTTER 
Souder Mfg. Co., Bridgeton, N. J. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Cannery 
Supplies. 
SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Langsenkamp, Indianapolis. 
Bdw. Renneburg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding and Picking Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Caps. 
ealing Machines, bottle. See Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 
SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
SEALING MACHINES, CANS, s82e Closing 
Machines. 
SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York. 
BE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
McDonald Machine Co., Chicago, Il. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Shooks. See Boxes, Crates, etc. 
SIEVES AND SCREENS. 
A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, N. Y. 
— Grain Cleaner Co., Silver Creek, 


Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
aoe. fruit and vegetable. See Corers and 


Sorters, pea. See Cleaning & Grading Mchy. 
SPEED EBEGULATING DEVICES (for Ma- 
» belt drives, ete.). 


ehines 
Sinclair-Seott & 
Huntley Mtg. Creek, 


See Baskets. 
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STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettl 


eB. 
—— Pipe Covering. See Boiler and Pipe 


vering. 
Steam Retorts. See Kettles, process. 


STENCILS, marking pots and brushes, 
brass checks, rubber and steel type, burn- 
ing brands, etc. 

A. K. Robins & Co., Baltimore. 

STIRRERS FOR KETTLES. 

I’. H. Langsenkamp, Indianapolis. 

STRING BEAN MACHINERY. 

Berlin Cang. Mchy. Works, Berlin, Wis. 
Chisholm-Scott Co., Columbus, Ohio. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
—_—— Grain Cleaner Co., Silver Creek, 


J. Lewis, Middleport, N. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Supplies, engine room, line shaft, etc. See 

Power Plant 
Supply House and General Agents. See Gen- 
eral Agents. 

Switchboards. See Electrical Appliances. 
SYRUPING MACHINE. 

Anderson Filling Mach. Co., Al . ° 

Ayars Machine Co., Salem 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Tables, picking. See Pea Canners’ Mchy. 
TANKS, METAL. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

F. H. Langsenkamp, Indianapolis. 

Slaysman & Co., Baltimore, Md. 
TANKS, glass-lined steel. 

I’. H. Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 

Balto. Cooperage Co., Baltimore. 

Testers, can. Canmakers’ Mchy. 

Time Controllers, process. ee Controllers. 

Tin Lithographing. See Decorated Tin. 

Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE. 


A. K. Robins & Co., Baltimore. 

Tomato Seed. See Seeds. 
TOMATO WASHERS. 

Berlin Cang. Mach. Wks., Berlin, 8 

Ayars Machine Co., Salem, N. i betas 

I, H. Langsenkamp, Indianapolis. 

A. K. Robins & Co., Baltimore. 

Souder Mfg. Co., Bridgeton, N. J. 

Sprague-Sells Corp., Chicago. 

Transmission Machinery. 

Link-Belt Co., Chicago. 
TRANSPLANTING MACHINE 

Trucks, Platform, etc. See Factory Trucks. 

Tumblers, glass. See Glass Bottles. ete. 

Turbines. See BDlectrical Machinery. 

Variable Speed Countershafts. See Speed 

Regulators. 

Vegetable Corers, ete. See Corers and Slicers. 

Vegetable Parers. See Paring Machines. 

Viner Feeders. See Viners and Hullers. 
VINERS AND HULLEBS. 

Chisholm-Scott Co., Columbus, 0. 

Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Bottlers’ Machinery. 

Washers and scalders, fruit, etc. See Scalders. 
WASHERS, can and jar. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

Hansen Cang. Mchy. Corp., . Wis. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 

Windm and Water Supply Systems. See 

Tanks, wood. 

Machines, ean. See Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 
WIRE, for strapping boxes 


Wrappers, paper . See Corrugated Paper 
Products. 
Wrapping Machines, ean. See Labelling Mehy 
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OYSTER STEAM BOX 
Rogers Bros. Seed Co. 


doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


Breeders & Growers MACHINE AND BOILER WORKS 


Pedigreed Strains 


2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 


Trade Mark Registered. 


326 W. Madison St. 
Chicago, U. S. A. 


MANUFACTURERS OF 


TIN CANS 
(CAPACITY 600 MILLION CANS PER YEAR 
; . MAIN OFFICE 


BALTIMORE MD. 
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